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Necessary for adoption 71 

Those voting Yea· 141 

Those voting Nay 0 

Those absent and not voting 10 

. / 
DEPUTY SPEAKER McCLUSKEY: 

The bill as amended is passed~ 

121 
April 22, 2010 

Will the Cle·rk' please c.all Calendar 89. 

THE CLERK: 

On page 1.9, Calendar 89, Substitute for House 

Bill Num,ber 5028, AN ACT. CONCERNING THE DEVELOPMENT OF 

THE CREATIVE ECONOMY, favorable report of the 

Committee on. Comme·rce. 

DEPUTY SPEAKER McCLUSKEY: 

The honorable Chair of the Higher Education 

Committee, Representa,ti ve Willis, you have the floor,. 

madam. 

REP.. WILLIS (64th): 

Thank you very much, sir. Happy Earth Day. 

Mr. Speaker, I m:ove ·for th·e acceptance of the 

joint committee 1 s favorabl·e report and passage of th.e 

bill. 

DEPUTY SPEAKER McCLUSKEY: 

The question before t·he Chamber is acceptance of 

the joint committ.ee 1 s favorable report and passage of 
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the bill. ·Will you remark? 

REP. WILLIS (64th): 

Thank you very much, Mr. Speaker. 

122 
April 22, 2010 

The purpose of thi~ bill is to demonstrate the 

cultura~ sector's economic force in Connecticut and 

its aim :is to fost·er and enhance this important 

economic force in Connecticut and iilustrate its 

ability to att.ract economic activity. · 

Connecticut .is facing challenging economic times; 

Finding solutions to grow our economy and to create 

jobs is~critical. Manufacturing and services will 

continue to play a role in Conrteeticut. 

· And. yes, we need to have more nurses and we need 

to have more engineers. And we need to be looking for 

hew fields like creating green jobs that can put 

people back to wo~k. BUt nurtu~ing of the 

enterp~ises, focusing on the ar~s and creativity 

offers great potential return on the State's 

investment. 

Connecticut is particularly well-positioned to 

mak~ the development of an economy based on the arts 

and other· cre'ative ent·er:J>rises such as. comparable 

advantage . 

Connecticut has one of the highest concentrations 
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of creative ent.erprises and a creative workforce in 

:the United States~ Right now we have approximately 

40,0DO people employed irt the arts or creative 

enterpris~s in connecticut. 

Geography is a benefit for us. We are well 

situated between New York and Boston for the 

develo~ment of a·creative corridor. Our location 

cannot be duplicated by other states and this feature 

enhances our potential. This makes it possible to 

bUild a creat:ive corridor from New York to Boston that 

wtiuld attract people, particularly young people, and 

enterprise focused on ·,."arts and creativity .. 

Connecticut is not living up to its pote·ntial. 

The arts is already existing -- is already an existing 

strength of our state and those assets need to be 

built upon. This bil.l would require an economic 

analysis of Connecticut's cultural industries and 

workforce. It would res~arch methods to brand 

Connecticut as a creative economy leader within the 

. United States and in New England; developing the 

creative economy wo·rkforce by focusing on talent 

retention, bUilding connections between businesses. 

Our universities and colleges are critical to be 

able to make this succe.ssfu·l. ·Provide 

001479 



• 

·-

•• 

rgd/gbr 
HOUSE OF REPRESENTATIVES 

124 
April 22, 2010 

recommendations, would also be a. requirement :of this, 

and propose legislation to enhance creative economic 

efforts. Crea.tivity and innovation cannot be 

exported. 

Mr. Speaker,· the Clerk h.as an amendment, LCO 

34 8-6. I move that the reading of the amendment be 

waived and I be allowed to summarize. 

DEPUTY SPEAKER McCLUSKEY: 

Will th~ Clerk please call LCO 3486 to be 

designated House Amendment Schedule "A?" 

THE CLERK: 

LCO "Number 3486, House "A," offered by 

Representative Willis. 

DEPUTY SPEAKER McCLUSKEY: 

The Representative has asked leave of the Chamber 

to s·ummarize the amendment. Is there any objection to 

surrqnarizing? -Is there any objection? ,Is there any 

objection. t·o summari,zi,n.g? Hearing none, 

Representative Willis, you may proceed with 

summarization~ 

Will 'the Chamber please stand at ease for a 

moment . 

(Chamber at ease.) 
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DEPUTY SPEAKER McCLUSKEY: 

125 
April 22, 2010 

Will the Chamber please come back t·o order. 

Representative Willis, you still have the floo~ 

and would you. please summarize· House Amen..dment 

Schedule "A.'' 

REP. WILLIS (64th): 

Thank you, Mr. Speaker. Sorry for the little 

interruption. T'm sorry. 

"It's LCO 3486. I move the reading of the 

amendment be waived and that I be .allo.wed. t_o 

:.;;!Summarize. 

I~ that where we were? 

QEPUTY SPEAKER McCLUSKEY: 

We're all set. We've done that. And now will 

you please explain House Amendment Schedule "A." 

REP. WILLIS (64th): 

I well, sir. Thank you. 

This amendment makes the definition of a creative 

economy -- creative clusters consistent throughout the 

bill and i,t a.dds specific langua:ge .regarding job 

creation and it requir~s ·the commiss.i.oner ·of labor to 

appoint a designee from the agency with background in 

labor market analysis. 
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I move adoption of the amendment, sir. 

DEPUTY SPEAKER McCLUSKEY: 

The motion before the Chamber is adoption of 

House Amendment Schedule "A." Will you remark? Will 

you remark on House Amendment Schedule "'A?" Will you 

remark? If not, I will try your minds. All t~QSe in 

favor of House "A," pl:ease signify py saying, _aye. 

REPRESENTATIVES: 

Aye. 

DEPUTY SPEAKER McCLUSKEY: 

All those opposed, nay. 

Ayes have· it. House "A" is adop:t,ed. 

Will you remark further on the bill as amended7 

Representative Willis. 

REP. WILLIS (64th) : 

Thank you, Mr. Speaker~ 

The Cler.k has another amendment, LCO 3855. I 

move that the reading of· tne amendme·nt be wai v.ed and I 

be allowed to summarize. 

DEPUTY SPEAKER McCLUSKEY: 

Will the Cle:rk please call LCO 3855 to be 

des.ignated Hou$e Amendment· Schedule "B. i• 

THE CLERK: 

LCO Number 3855, House "B,ff offered by 
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Representative WillisA 

DEPUTY SPEAKER McCLUSKEY: 

127 
April 22, 2010 

The gentlelady has asked leave of the Chamber to 

summariz·e House "·B." Is there any objection? Is 

there any objectio·n? Tf not., rna' am., please summarize 

House "B." ] 

REP. WILLIS (64th): 

Thq.n k you, M·r. Speake-r. 

This amendment requires the Department of 

Economic and Community Development to do an economic 

analysis through reallocation of existing agency 

funds. I move adoption. ·~ 

DEPUTY SPEAKER McCLUSKEY: 

The question before the Chamber is adoption of 

House "B." W~ll ~ou rema~k, madam~ The question 

before the Chamber is adoption of House Amendm,ent 

Schedule "B.,; 

The distinguished -- will you remark further on 

Hous·e "B?·" Will y·ou remark further on House "B?" If 

not, I'll try your minds. All those in favo~ of House 

"B," please signify by saying, aye. 

REPRESENTATIVES: 

Aye . 

DEPUTY SPEAKER McCLUSKEY: 
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All those-opp.osed, nay. 

128 
April 22, 2010 

Ayes have it. House "B" is adopted. 

Will you remark further on the bill as amended? 

Will you rema~k further on the bill as amended? 

The distinguished gentleman from Stratford, 

Representative Miller, you have the floor, si~~ 

REP. MILLER f122nd): 

Thank y.6u, Mr. Speaker. 

One qUestion, Representative Willis. A coupl"e of 

years ago we passed a bill that would allow artists to 

take over buildings and have a home and a studio in 

those buildings ... 

I know we did on~ in Bridgeport for some artists. 

It was the old department store that was converted to 
\ 

housing and artists' workshops. Does this way -- does· 

this bill as amended in any way duplicate what has 

been done in p~ior years? 

DEPUTY SPEAKER McCLUSKEY: 

Representativ~ Willis. 

· REP. WILLIS (64th) : 
) 

Thank you very much for that question, 

Representative Miller. 

Through you, Mr. Speaker, this is only going·to 

enhance those kinds of· endeavors.. And I'm hopeful 
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that as this task force moves forward they look at all 

the opportunities that we have in so many of our 

citie~ and towns wbo are looking to do that kind of 

development. We've seen ·so many of our communities 

try to revitalize themselves by developing a creative 

economy, particularly in their downtowns. 

I know New London has done it. Certainly ~p in 

~y area, in my district, Torrington is trying to 

redefin.e it as an art.s comm:uni ty. It has tremendous 

potential~ It's a way to get young people in our 

downtowns, where the rentals are usually less. It's a 

wonderful way to keep those .students· who are· 

graduating from our colleges and universities with 

backgrounds i·n the arts to .align them wi.th businesses 

and with towns who are looking to do this. 

So that's very much a part of what this is trying 

to do. So thank you so mucb for asking. 

DEPUTY SPEAKER McCLUSKEY: 

Representative Miller. 

REP. MILLER ( 122nd) : 

Thank you for your answers. 

'And thank you, Mr. Speaker. 

DEPUTY SPEAKER McCLUSKEY: 

Thank you, sirr for your remarks. 
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Wil1. you remark. further on the bi.ll ·as amended? 

The distinguished gentleman from Wood,stock_, 

Representative Alberts, you have the floor~ sir, 

REP. ALBERTS - (50th): 

Thank you, Mr. Speaker. 

If. l may, a questJon to the. proponent of the bill 

as amended? 

DEPUTY SPEAKER McCLUSKEY~ 

Please proceed, sir. 

RE·P. ·ALBERTS (50th) : 

Thank you, Mr. Speaker. 

A·s I understand it, the original bi.i.·.l,, the 

-underlying b~ll before the amendments did have. a 

:fiscal note in i.t, but with the amendment-s that we 

haVe adopted, that fiscal note has been altered~ Is 

that not correct? 

Through yo.u, Mr. Speaker . 

. DEBUTY SPEAKER. McCLUSKEY: 

Representative Willis. 

REP. WILLIS (64th): 

That is correct~ Through you, Mr. Speaker. 

DEPUTY SPEAKER McCLUSKEY: 

Represent-at:ive Alberts . 

REP. ALBERTS (50th): 
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Thank you, Mr. Speaker. 
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April 22, 2010 

And jf -- and as ~ understand, the original 

fiscal note was approximately $112,000 for fiscal. 

years '11 and '12, but now under the amendments, these 

funds are going to be relocated from other parts of 

the DECO budget. Is that not correct? 

Through you, Mr. Speaker. 

DEPUTY SPEAKER McCLUSKEY: 

Representative Willis. 

REP~ WILLIS (64th)~ 

Through you, Mr. Speaker, ·there w·ere two 

components that put a fiscal n.ote on this bill. One, 

the original bill had legislators being appointed to 

it to serve. And that would have caused. a cos·t for 

legislators'. transportation and so forth. And 

legislators aren't even supposed to serve on task 

forces like this. So that removed part of the fiscal 

note. 

The Department of Economic and Community 

Development had originally stated that it would cost 

~bout between 50 and a hundred thousand dollars for 

them to do a REMI economic analysis. 

But the Office of Fiscal Analy~is said~ no~ They 

could do it for 40~000 and they could do .it within 
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available funds. So that's how we removed all that 

funds from the. bill. 

DEPU~X SPEAKER McCLUSKEY': 

Representative Alberts. 

Re~. ALBERTS (50th): 

Thank you, Mr. Speaker. 

that indeed was one of the concerns several of us 

had when this bill cam_e before us -- in commerce 

committee, was there was a co.st to it that, in .a very 

difficu1 t budge.t year, we weren't quite sure how we 

Were going to address that . 

But ·now seei•ng that the amendments hav.e addressed 

that, _I stand in supp_ort of the bill as amended. 

Thank you, Mr. Speaker. 

DEPUTY SPEAKER McCLUSKEY: 

Thank you, sir, for your remarks. 

Will you remark further on the bill as amended? 

Will you remark further on the bill as amended? If 

not, will staff and guests please come to the well of 

the House. Will the members pleas.e take your· seats. 

The machine will be open. 

T.HE :CLERK: . 

The House of Representatives is voting by roll 

call. Members t.o the. chamber. The House. is voting by 
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rol'l call. Members ·to ·the chamber. 

DEPUTY SPEAKER McCLUSKEY: 

133 
April 22, 2010 

Have all the members voted? Have all t,he members 

voted? Will all the members please check the board to 

determine if your vote has been properly cast~ If all 

the me~bers have voted, the machine will be locked. 

Will the Clerk please take and announce the tally. 

THE CLERK: 

House Bill 5028 as amended by House "A" and "B." 

Total. Number voting 144 

N~cessary for adoption 73 

:~'±:hose voting Yea 144 

Those voting Nay 0 

Those absent and not voting 7 

DEPUTY SPEAKER McCLUSKEY: 

The bill as amended is passed. 

Are th~re any announcements or points of personal 

privilege? 

The gentlelady from Newington, Representative 

Nafis, you have .the floor, madam. 

REP. NAFIS (27th): 

Thank you, Mr. Speaker. 

For the purpose of introduction~ 

DEPUTY SPEAKER McCLUSKEY: 

001489 



S – 607 

 

CONNECTICUT 

GENERAL ASSEMBLY 

SENATE 

 

 

PROCEEDINGS 

2010 

 

 

 

              

          

 

 

VOL. 53 

PART 10 

2913 – 3250 

 



• 

• 

••• 

djp/ch/gbr 
SENATE 

260 
· May 3, 2010 

And, Mr. President, items to place on the Consent 

002975 

Calendar at this time again moving in page -- page order. 

Fir$t, Mr. President, calendar page 10, Calendar 442, 

House Bill 5141, move to place that item on the Consent 

Calendar, Mr. President. 

THE CHAIR: 

Without objection, so ordered. 

There's an objection, sir, on the floor from Senator 

Crisco. 

SENATOR LOONEY: 

It is calendar page 10, Calendar 442, House Bill 

5141. 

THE CHAIR: 

Senator Crisco you-- there's an objection. 

SENATOR LOONEY: 

Okay. Next one, Mr. President, calendar page 13, 

Calendar 475, House Bill 5402. 

THE CHAIR: 

Without objection, so ordered. 

SENATOR LOONEY: 

Thank you, Mr. President. 

Calendar page 14, Calendar 479, House Bill 5028. 

THE CHAIR: 

Seeing no objection, so ordered. 
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THE CLERK: 

465 
May 3, 2010 

Roll call -- roll call vote has been ordered 

in the Senate on the Consent Calendar. Will all 

senators please return to the chamber? Roll call 

vote has been ordered in the Senate on the 

Consent Calendar. Will all senators please 

return to the chamber? And pay particular close 

attention to the call of those items placed on 

the Consent Calendar. 

003180 

Starting with Senate Agenda Number 3, Substitute for 

.senate Bill 456; calendar page 2, Calendar 143, 

Substitute for Senate Bill 393; calendar page 12, 

Calendar 462, Substitute for Senate Bill 5404; calendar 

page 13, Calendar 475, House Bill 5402; calendar page 14, 

Calendar 479, Substitute for House Bill 5028; Calendar 

480, Substitute for House Bill 5372; calendar page 23, 

Calendar Number 541, House Bill 5241; calendar page 25, 

Calendar 35, Senate Bill 1~; calendar page 27, Calendar 

106, Substitute for Senate.Bill 318; Calendar 122, 

Substitute for Senate Bil~ 319; calendar page 29, 

Calendar.169, ~ubstitute for Senate Bill 108; Calendar 
\,· 

170, Substitute for Senate Bill 109; calendar page 30, 

Calendar 195, Substitute for Senate Bill 414; calendar 

page 31, Calendar 206, Substitute for Senate Bill 382; 
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calendar page 32, Calendar 218, Substitute for Senate 

Bill 302; Calendar 223, Substitute for Senate Bill 380; 

003181 

Calendar 230, _Senate Bill 283; calendar page 33, Calendar 

235, Substitute for Senate Bill 216; calendar page 34, 

Calendar 258, Substitute for Senate Bill 274; calendar 

page 35, Calendar 316, Substitute for Senate Bill 278; 

calendar page 36, Calendar 318, Substitute for Senate 

Bill 418 and calendar page 40, Calendar 546, Senate 

Resolution Number 17. 

Mr. President, I believe that completes the items 

placed on the Consent Calendar. 

THE CHAIR: 

The machine is open on the Consent Calendar. 

THE CLERK: 

The Senate is voting by roll call on the 

Consent Calendar. Will all senators please 

return to the chamber? The Senate is voting by 

roll on the Consent Calendar. Will all senators 

please return to the chamber? 

THE CHAIR: 

Senators please check the board to make 

certain that your vote is properly recorded. If 

all Senators have voted and all Senators votes 

are properly recorded, the machine will be locked 
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and the Clerk may take a tally. 

THE CLERK: 

467 
May 3, 2010 

Motion is on passage of Consent Calendar 

Number 1. 

Total Number Voting 35 

Those Voting Yea 35 

Those Voting Nay 0 

Those Absent, Not Voting 1 

THE CHAIR: 

Consent Calendar 1 is adopted. 

Senator Looney. 

SENATOR LOONEY: 

Yes thank you, Mr. President. 

Mr. President, I would yield the floor to any 

members for announcements or points of personal 

privilege. 

THE CHAIR: 

Are there announcements or points of personal 

003182 

privilege? Are there announcements or points of personal 

privilege? 

Seeing none, Senator Looney. 

SENATOR LOONEY: 

Thank you, Mr. President . 
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ADVANCEMENT COMMITTEE 

CHAIRMAN: 

·VICE CHAIRMEN·: 

MEMBERS PRESENT:. 
RE~~ESENTATIVES: 

Senator Handley 
Representative Willis 

Senator Musto 
. Representative Candelaria 

Sawyer, Abercrombie, 
Dillon, Fawcett, Flexer, 
Giannaros, Hu~lburt, 
Janowski, Lewis, 
Noujaim, Rigby, 
Rojas, Shapiro 

~P. WILLIS: we·lcome to ·the Higher· Education and 
Employment Advancement Committee. Today, we 
have one bill on our agenda for a public 
hearing and that·• s House Bill 5028 AN ACT 
CONCE.RNING DEVELOPING THE CREATIVE. ECONOMY. D.o 
you have aJ;ly c·omments, Madam Chair? 

SEN~TO~ HANDLEY: No, I'm very happy that we have 
this bill. I think it has a lot of potential, 
so I'm happy that we're going to be working 
with it. 

· REP". WILLIS: Thank· you very much. I would. like to 
mak~ a few comments about this bill a:nd the 
concept behind it. I've·been interested in 
this issue for quite some time. I live in· 
Litchfield County which is just over the state 
line from Berkshire County·and what I have 
witnesse4 over the years is· a trans.formation of 
that region into a. very vital and vibrant arts 
comtJI.~pity. I'ye· watched the economy of that 
region move ahead: I a:lso Saw the ·similarities 
to the towns that I represent particularly, 
Torrington, which is very similar to North 
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Adams in terms of being a former factory to.wn 
~hat i$ trying to inyigorate itself also 
through t.he ar;t.s. And; we hav~ UConn campus 
there whic~ the higher Ed and an arts.community 
seem to be two elements that are critical for 
developing this kind of economy. 

Why this year? Why-now, after I've been 
·looking at this for probably over five or six 
years? Ther.e is so· much talk in this building 
right now and iri this state, and actually in 
the .nation, about ]ob creation and about the 
idea of bringing jobs back to Conneqticut. On 
this Committee and throughout the building you 
hea:r talk about g~een jobs, nursing shortage 
and -how· we're going to address that, 
engi~eering needs. all things· that 
Connecticut could be moving ahea~ to create new 
j.obs . 

But, I felt that there was an element in our 
community and in our state that. was right under 
our ~ose. and we.haven•t done anything with it 
in terms of developing it. We have two 
critical elements that are needed for· this and 
as I mentioned before, it's a vital arts 
community and "it's a very strong higher 
·educatiop system. In fact,. a:J...l of :New England 
is very well positioned for developing a 
creative arts economy. We are so rich in the 
Northeast with .the numbe·r of incredible 
institutions of higher learning that exist ~nd 
many of· them with very strong arts connection. 

I also had the opportunity -- there's been 
several conferences. actually that I've attended 
on this -- in one of them· Oanie·l Pipk spoke and 
he made a very comp·elling case that ·the MS --
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excuse me, MFA is the new MBA and he talked 
about creativity and innovation are two things 
that can•t be exported. They can make widgets 
in China and.they can-copy those things from 
us, but our- creativity and our innovation is 
not exportable. 

Connecticut ranks in the United States among 
the top ten in th~ number of artists as a 
percentage of our workforce. We are missing an 
incredible opportunity if we fail to recogni:ze 
our strength as a state .and recognize· a 
creative ·economy as an-incredible econom~c 
force. Wi'th that., I want· to thank everyone for· 
coming. 

SENATOR HANDLEY: And, what will you say to ~nybody 
who opposes this bill, Madam? 

REP. WILLIS: Good luck. Let me go to the agencies 
and Dr. Schmotter. 

JAMES SCHMOTTER: Morning, Senator Handley, 
Representative Willis, members of the 
Committee. I guess I could make this short by 
just di~toing everything that Representative 
Willis said, but for the record t•m James W. 
Schmotter, President of Western C,onnec'ticut 
State University a.nd I'm here. to speak in 
sup~ort of proposed Bi-ll 5028 ·which concerns· 
t.he development of the .creative economy in 
Connecticut. 

I provide this testimony from two viewpoi_nts. 
First, as the President· of a university for 
which the arts are a. major focus and whi-ch is 
the home of the Connecticut State University · 
System's only School of Visual and Performing 
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Arts. Second, I do so as a former business 
school dean who has had experience with 
economic-development in three states during my 
career. 

I belieye that Connecticut is favorably 
positioned to ·make tne development of an 
economy based a~ the arts and other creative 
enterprises and important comparative 
advantage. I cite three reasons for this. 
First o.f all,. connect;icut Is location near New 
York City, one.of the worlds' great creative 
hubs, cannot be duplicated·by other states. We 
are also close·to similar resources. and 
outlooks in the Boston arid Providence r·egions. 
This location would _make it possible to create 
here a creative corridor to attract both 
individuals and enterprises focused on the arts· 
and. creativity. Economic development the.ory 
stresses the importanc·e of such corr:idors and 
this is·a un_ique strength that we have. No 
matter how hard you tried, you could not 
accompl~·sh this in Kansas or in Michigan where 
in fact, I was involved in an effort to do just 
this. 

Secondly, Co:r:tnecticut also has a significant 
population al.ready of individuals whom the 
economic development guru Richard Florida would 
term ·members of the creative c.lass. His. 
a:rgum~nt is that such highly educated, high 
income folks attract others like them and so 
build a creative economy. I know we have 
clusters of such people, artists, designers, 
writers, med;i.a developers, all kinds of people, 
in New hav~n, in Litchfield and Fairfield 
Counti.es, and in Hartford. And, no doubt they 
reside els.ewhere in the state as well. Again, 
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this is a comparative advantage that is 
difficult to build from scratch, if not 
impossible. 

Third, Co~ecticut enjoys ~he presence ~f 
institutiorts.of higher education that already 
both notable for: their fine a:r:'tf? p_rograms and 
that provide hubs for the encouragement of 
creative a·ctivity in their locales. 

This is certai11.ly the case for us at Western 
Connecticut St~~te University. Our Sc~ool of 
Visucil and Pe·rforming Arts produces graduates 
who add to the creativ.e talent pool of ·the 
state. More than half of the public school 
music teachers- in.the state are Western grads. 
Many of our graphic design graduates work-for 
major Connecticut COi:'I?Oration$ and our th~atre 
alumni not on~y -~abor on Broadway and in 
·Hollywood, bu·t also iri Connecticut venues such 
as the Long Wha·r·f Theatre. 

In- aqdition, the many public programs in arts 
that; take place oil ·our campus, plays, concerts, 
gallery exhibitions, our ann~al comp~ter 
animation festival, make Danbury a more 

. attractive, vibrant environment. Our lo~al. 
·economic development team emp1oys these . 
resources in seeking· to attract business and 
they tell me .it makes a difference. The 
creative activity also makes the region a 
hotbeq of more informal activity f.rom 
coffeehouse l;'eadings to e~perimental music, to 
art shows to summer theatre. And,·. that . 
attract·s ·people and makes it· a .more pleasurable 
place to be. And because of· the_ul)iversity's 
comparative advantage in the arts, we have been 
able to forge productive partnerships with 
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other arts orgc;tnizati·ons such as the Charles 
Ives Center and the Connecticut Film Fe.stivaL 

Danbury and Weste·rn' s experience demonstrates 
to me how "Richard Florida's creative class can 
be. nurtured in Connect·icut·. We have· an 
opport':lnity to develop· such an environment 
statewide·, and I encourage the process that 
this bill outlines to begin that work. Thank 
you. 

REP. WILLIS: Thank you very much, President. Any 
que·s.tions or comments? 

Yes, Senator Handley? 

SENATOR·HANDLEY: Y:eah, I have.a question. When you 
were talking about some of the other local 
institutions, I was wondering about the Norfolk 

-Music Festival. I realize that's· a Yale -- it 
has a sort ·of tenure -.:. l' m not sure how strong 
a connecti9n t.o Yale, but I just wondered if 
you have. attempted any conn~ctions with that 
mus·ic --

JAMES SCHMOTTER: ·we haven't with them, no. But, I 
think ·there a~e all these Kinds of local 

· ~etworks ~nd -- I see · thi.s in economic 
development terms, as different than trying to 
attract a com:pany by giving tax benefits and 
building. an exit. off the freeway or s·omething. 
This is rea1ly kind of building a network and 
environment where connections are made at a 
local regiona.l level, really. And, that makes 
it a different kind of: task, I thin~. 

SENATOR HANDLEY: As 'I say, there was something 
going on.in.the Norfolk -area and·somebody was 
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staying there -- first it's a beautiful town -
and they wer~ concerned b~cauff!e they couldn't 
find a pl-ace to eat and so they went into 
Torrington. I know there's .a ·little pub or 
something there but maybe it's only open -- but 
I think those are the kinds of development _that 
could feed on --

JAMES. SCHMOTTER: Exactly, there are many, ma.ny of 
those. 

RE~ .. WILLIS: Thank you. . As long as you _plug 
Norfolk and·I want to"say that we now have 
several restaurants in Norfolk because of" the -
-we have a new theat~e,·music theatre, 
Infinity Hall and that has -- he ' s b:r;-ought ip a. 
·restaurant and another restaurant came :in, so 
just one venue added to what already existed. 
which is the Norfolk Music, which is part of 
Yale -- that's only open in the summer, so, 
thank you eor puttipg in a local·plug. ·aut one 
of ·the reasons_ too whe:r;-e I: see a similarity in 
Litchfield County because :we have so many 
artists and ·musicians and we're j·ust rich in 
that·-- writers; famous writer·s, very similar 
to what's over the line in Massachusetts. We 
don't hav.e Mel -- we don't have Melville, but 
you know., we .have -- we did have -- we did and 
we have Arthur Miller, so. 

I had a question for you. One o~ the. things 
·that I 'm concerned about . and I 'd l.ike ·to see 
come .out .of this development of this· Council, 
is helping students to make the connections, to· 

·be. able t~ basically market their skill·s and 
making those connect-ions to either businesses 
or getting _them to see what the opportunitie.s 
are O\lt there-, because so many times, you know, 
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students graduat·e with a degree in . Fine Arts 
and it's what's next,. I mean, i-t's. what ·they 
love to do·, but your parents say, ho.w are you 
going· to. make a living doing _this. 

JAMES SCHMOT~ER: Well, I can only speak -- I can 
only speak fo:t our faculty, but it's 
intere·~·ting, ··but right from: orient:ation and 
I 've been. at our theatre. and art- and music 
orienta.tions · ·-- they talk about the 
professional aspect of 'th;i.s~ And, clearly for 
the. students ·go±rig into music performance tbey 
have to 'be realistic·about what that is, just 
],ike those·iri theatre. aut, it's a qUestion of 
networking, it's a ·quest-ion of br~nging the 

. profession and professionals a-nd practitioners 
into the .environment so st.udents can interact 
with them. ·I think it's raising that kind of 
awareness, :tea·lly, and, quite frankly· and this 
is probably self-serving .to say this, but our 
Fine Arts faculty point out tllat the relat:i,ve 
affordabili-t.y ef. _public highe+ educ.ation makes 
it a lit.tle easier- -sell o.ften with parents a.'s 
well, ·and if we can provide a program for 
f.in!=lncial -aid which we often do to some of our 
ve~y .best students -- they're not coming out 
with many loans, so 'they.don't have to-- but I 
think part of it is mak.ing them under-stand that 
you c.an get j cbs here, but ·it ' s hard and you . 
have to work ·hard and you have to be ready to 
accept· rejection a iot. . 

REP. WILLIS: Repre·sentati.ve Sawyer? 

REP. SAWYER: Thank you, Jlllr. President. Would. you 
consider, when we were talking about the 
creative arts you did mention graphic design 
how would you con~ider the approa.ch toward the 
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media arts that are now in the .high tech realm 
of· the p:r:od,uction of things that are going on 
YouTube a11:d. some· of th~ _things that- have.· 
actually given people around this table; some 
of the only laughs that we get during the week, 
so_ if you could just explain that part? 

JAMES SCHMOTTER: Yes, I would include that. That 1s 
a whole new frontier that I 1m ·probably not one 
·of the best qualified people t~ speak about· 
personally, but ·-there 1s no question that -
you111 note that I pointed out, we have this 
computer animation program and 'have a computer 
animation f-estival every year that brings these 
things f-rom- -- amazing things 1 from all ov.er 
-the c.ountcy, actually, all over the world. So, 
I .think we have to look at the ar~s in 
particularly, more broadly than just, a 

-representational-painting and music and theatre 
and dance . 

There are things going on in the realms of 
video games and media and the kind -of, you 
know; the-way film and all the different media 
merge. So, .I think there a lot of different 
academic disciplines that are potential players 
in this. I mean, we·think of the fine arts apd 
that 1 s e_asy to get, for you know, in your 60 1 s, 
you should get your head around that, looking 
toward the 20 year olds who are living in this. 
different world. 

But, .I think it 1s all. that and I think it 1s 
encouraging and certainly, you. kn,ow, ~ think 
there are faculty on most of our campuses w:ho 
are tuned to that because there are many new 
kinds of jobs and new kinds of ca-reers that we 
don 1t even kn:ow yet, that are goi~g to be 
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·forged out of tho_sl:! areas. And, I. think o'l,l.r 
chall.ep.ge is to prov:ide an. environment. where we 
help students get.ready for th~t giving them 
the basic sk,ills .. and being transportable .. 

REP .. SAWYER: Well, certainly the creative design 
goe~ ali the way through out tre.mendous 
bac~ground, whether it has been crea.tive de·sign 
and aeronautics ·elevators or spacesuits. 

JAMES SCHMOTTER:· Yes, exactly, exactly. 

REP. WILLIS: . Any other questions? Just a comment. 
You mentioned R;icha):;'d Florid.a ap.d be really 
defines the cr~at-ive -class· much more broadly~ 

JAMES. SCHMOTTER: . YeS, he does, yes. 

REP. ·wiLLIS: An~, so we ~on•t have to limit 
ourselv.es wben we thi:Jilk about this, I. meap. we 
c~n be tbipking abo~t just·getting 

·.entrepreneurs to think out ·of the box and 
innovati·on generally and that can go across· all 
lines and you can get folks ag«;iin talking about 
rilas·ters in fine arts,· you know, they might 
'bring something to a corporation, a way of 
thinking ·out of the box, that they need._ I 
thin~ it has tremendous a~plication beyond 
maybe our narrow definition of arts and 
culture. · 

JAMES SCHMOTTER:. I would certainl,Y agree with that. 

REP. WILLIS: Thank you. Than;k you very m~ch. 
Always good to see you. My Co-Chair said he 
·seems .like· such a ·nice guy, arid I said, he is a 
really nice guy . 
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Commissioner_ Meotti? Commissioner of Higher 
Education. 

COMMISS+ONER MICHAEL P. MEOTTI: Good morning. Good 
morning Represent;.at·ive Willis, Senator Handley 
and all the members of the Committee. I am 
Michael P. Meot:ti, the Commissioner of Higher 
Educ.atid:r;l for the State of Connecticut~ House 
Bill 502S be·fare you; ·recognizes the strategic 
importance of creative activity in shaping · 
economic growth and quality of life. 

I would S\lgge·st considering Richard Florida's 
broad -def.:i,.nition of creative· activity to 
inc~ude scientists, engineers, m·anagers, 
innovators e~;nd people in research and 
devel9pment as well as artists, writers and 
.musicians. Florida cal~ulates that this gr~up 
represents 3-0. percent . of the U.S. workforce, SO 
percent of the w.a,ges earn.ed and nearly 70 
percent· of discretionary spending in· the Unit.ed 
States, that·• s why they consider it to be such 
an important C::otn:Ponent of any places economic 

. compet·itiveri.e~s strategy. 

And, in all lilt:elihood in Conpecticut that has 
a iong creative a,nd innovative history, the 
compa;rable n:umb~rs to: the State of Connec;ticut 
would be high~·r·. A very· incomplete and quick 
scan of the· Connecticut. landscape ·shows a wide 
range- of creative institutions .including the 
Hartt School of Music, Uniteq Technologies 
Re·search Center, Vale School of -Architecture, 
Blue Sky Studios·, Goodspeed Opera aouse, 
Priceline, UConn Scho.ol o~ Medicine and more. 

When creativity is translated into economic 
activity, it c·reates jobs and increas~s family 
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incomes and expands local economi·es at a pace 
that is t'ar c;tbove the growth that com·es from 
less knowledge _intensive activity. 

Higher education and the creative economy are 
completely intertwined. Metropolitan regions 
aro'\ind the county that ranked high.on the leyel 
·of creat;ive q.ct.iv.ity are also ranked very high 
on the conc.~ntrat~~n of higher education 
.institutions. The. department would be very 
happy to support .this work as it goes forward. 
We think we .can help work with the higher 
education community throughout the state to 
connect them with this activity and can provide 
.some ad.ministrati ve ~ssistance to the ·study, _ 
b':lt I just want to caution you that the study 
would rec!uire. a kind of level of economic 
analy~is .that the department does not have the 
s·taf·f that c·ould do, so we would not be able . to 
support that kind of resea~ch component, and 
analytical component work of the .group. 

REP. WILLIS: Thank you, Mr. Commissioner. 

Senator Handley? 

SENATOR HANDLEY: ,· I would just _point out that Fred 
just arrived ~nd maybe. he can h.elp us with the 

COMMISSIONER MICii,AEL P. MEOTTI·: I saw· him sitting 
over there and I. said I think the answer may .be 
in our midst. 

SENATOR HANDLEY: I QO h~ve a question. I've been 
involved recently with some of.- the amateur . 
theatl;'e and music and so forth, peop::J.e in my 
town and they are struggling in.many ways 



• 

• 

\ 

• 

13 
djp/gbr 

000238 

Februa,ry 25, 2010 
HIGHE~ EDUCA,TION AND EMPLOYMENT 10 :·30 A.M. 
ADVANCEMENT COMMITTEE 

because the money has qried up and young people 
-~re . not as interestc;!d in the music and play 
produc·tion and that sort of· thing. But, I 
think they're also struggling because the more 
recent d~velopment in the arts, they're simply 
not aware of' the local folks. They don't know 
much about n~w ways of doing 1 ight-ing and all 
of that. Do you thin~ there would be a place 
.in wha·t ·we're doing for providing sort of, not. 
the Maste·rs ·of Fine Arts programs·, bUt 
particularly in the local community colleges, a 
syst~m to amateur groups that .might provide a 
series of courses.o:r: le~tures or some1:,hing of 
that sort, that would help them connect with 
the wider world than they are, I think, 
presently-- again, that's one of my·vi.ews of 
what they'r~ up to. 

COMMISSIONER MICHAEL P. MEOTTI:. Yeah, I mean as you 
know we come "in. contact with the various 
programs that p®lic and private inst;i.tutions 
around the stat.e as they come t.o us for 
expanded programs I whe.ther it I s a VFA or other 
type of_program in the arts, t~eatre arts, etc. 
If fact, we recently saw on our Board of 
Governors a proposal for a theatre arts program 
at one of the private institutions in the 
state, so, we're very familiar with the 
signif-icant inves-tment that ' s out there· on 
campuses around the state in t;he studio c;Lrts, 
crea.tive arts. 

And, of course, comm~ity colleges as well as 
many othe:r institutions in- the st·ate ~re very 
actively involved· in learning and. training 
types of programs and courses that are not 
.formally college credit -- that's probably what 
we're talking about here -- and ye·ah, I think -
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- and I would think if they w.ere aware of that, 
it's just o~e of these things that may not have 
percolated to the attention of the people who 
develop some 'of these programs in· the 
continuing education area., so we could 
certainly --··that would be the kind of thing 
that I think ·that would involved in this kind 
of investigati.on. · 

SENATOR HANDLEY: Yeah, -it would seem to me if you 
cou~d ge~ this started and then attract b~cause 
they were doin:g slightly more h:i,gh tech work in 
the local theatres or whatever, it might 
attract some young people who would then move 
into looking for j·obs . I think there ' s a 
possible dynamic there tha~ might be of some 
merit. ·I will talk about that. Thank you. 

REP. WI.LLJ;S: Thank you. Any other questions or 
comments from the Committee? We'd like. to work 
with you on the language, I know we put you in 
charge,_ but now some of the othe;- agencies 
didn't show up here to4ay, so I guess they'll 

.be in charge now. 

COMMISSIONER MICHAEL P. MEOTTI: That's good. Well, 
we're happy to what we can. 

REP. WILLIS: Okay. Tharik you very· much. 

·Now, what we need is an economist and here 
come·s· one right now. I want to thank you, 
Fred, for cogling here. I really appreciate it. 
I think you're t~stimony is vitally important 
for this issue. 

FRED CANSTENSEN: I'm pleased to hear. I'm glad it 
was rain or not ·sno.w, because it might have· . . . 
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been much harder to get down from my 
presentation .in _Springfield; earlie:J:;". I'm Fred 
Carstens~n. I'm a Professor of Economics at 
the University of ·connecticut a:nd I'm the 
Director of the University's Connecticut Center 
for Economic Analysis and I want to frame my 
discussion generally, but I·' 11 come -- I' 11 
cycle. back. 

We've-done actually-ten economic _impact studies 
over the y~ars, specifically, on aspects the 
arts, ·tourism,. film industry - I mean it's hard 
to know-exactly, you know, you have to decide 
what you define. And, we·'ve also done major 
studies on economic impact to the Univers-ity ot' 
Connectic11t :i,ncluding things like the School of 
Fine Arts and capturing a_l1 of, for instance, 
the community -- the value of t~e community 
music programs and so on. So., we have a lot of 
expe-rience . 

I want to fr~me this in a larger thing. You 
alluded toit when,·you opened up the discussion 
about the is·sue of jobs. And, people_ who have 
read the things tha.t I •ve published or things 
I've talked about -- Connecticut over -- it's 
not just a short-term problem .. Over 2Q years 
we have the worst jobs record in the.nation, 
worse than Michig~n .. 

We •ve had 11 months of positive· job creation. in 
the ·entire 2.0 years in term·s of actually 
getting above the level of employment we had in 
1989. And, we've gotten progressively weaker 
in t_erms of recoverie·s. Recoveries. used to 
take about ten months; in the _90's it took 2·3 
months; afte;r 2000, .la.st decade it took us 39 
months. And, this is a national phenomenon . 
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But, you actually can. -- public policy and 
public initiative, there's a prof9Und symbiotic 
interdependency be.t·ween the. public sector and 
the private sector and so what we do :Ln the 
public sect.or h~s very real ari<;i measurable 
imJ>aC::t$ in terms of ·what goes on in the p:rivate 
sector. 'l'hat's point one -- it's terribly 
importan-t .. 

The second .one is I am delighted to see this 
leg~sla.tion. 9onrtecticut 1arg~ly flies blind. 
We :~rank with.Mi~sissippi in terms of the 
quality of o~r· public data systems.,· which is to 
say,. we're amc::mg the worst in the nation. ·we 
rec:;:ently had bills on·the table which we'v~_ 
:Qeen'told ~re_too expensive even though ·they 
would. gene:ta~·e net new jobs and there ' s no 
economic analysis attached "to that statement. 

And, ~n fact, what was being proposed and I'm 
thinking of the Bradley Development Zone, you 
can: do an analysis exactly.on whether the tax 
incentives will pay .off. It'S an investment 
and we' also see the rejection ot" a guarantee 
against loss for an international·connection by 
Delta .. 

And again~ we could measure the results in .' 01, 
we did Bradley Airport. Evecy ten -.-. every 
million passengers at Bradley Airport 
translates into-roughly 10,000 new-jobs in 
Connect·icut, and yet·, we ignore just· the most 
basic analy~is that would guide the decisions 
that you al.l'·ma~e.. Anc;l, so we end up 
essentially_throwing darts iri Connecticut 
because we don't have good information and we 
don't do·analysis to frame our disqussions • 
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.And, what you're proposing here is actually, 
necessary·g<?l.ng to be a process of creating a: 

·much bet.te~ da-ta stream about the· level of 
activity, the nature of the activity and then 
doing serious-analysis on what the returns are. 
So, I think this is a wonderful kind of thing 
and it reaily is a model c;>f what we 01..1ght to be 
doing ~~ross the board. It ought to be the 
basel~n~ of every ~ingle discussion about 
legislation, is - how does it link to the 
perform~nc.e and the economy, both short-term 
and long-term. 

Let me just sa_y a cou_ple of words about the 
kind of studies that we did. The earliest 

·study we act.ual,ly did was on the economic 
benef-_it of t~e Amistad Schooner, tpat goes back 
to 1996, before I was director of the center. 
But, we_did the.Florence Griswold Museum. We 
did a big .study a·_ couple of years ago, and we 
presented it here on the. e·cc;momic impact of the 
art·s, f iltit, history and tourism - did the whole 
sector insofar as we could. Lots of data 
problems eve·n there. But·, it turned out· that 
the sector was much larger than anybody had 
').lnderstood it to 'be and we knew that we 
underestimated it because there was a whole 
sector of the_ industry that we really ~Quldn't 
get a. hanQ.le on and that included the tourism 
industry. 

We did a big study out of state for the Clark 
Art lnstitute.up in Williamstown which was 
absolutely central to their expansi01:1 plans 
because it demonstrated for the·local community 
and in -that region in western Massa:chus.etts, 
what extraord~narily important driver .it. was. 
And, it enormously-facilitated the discussi'on 
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with, the local politic.al leadership and also 
with the Massachusetts state government. 

One of the ones that we did a few years _ago, 
that ag_ain I_ think was a very interesting and 
.useful study, was wi ~h the Wadsworth· Ath~neum. 
You know, you mentioned in discuss_ing things, 
cultural tourism as sort of --: how many 
visitors doe·s it crea:te? ·How _many people does 
it attract? 

Where· you referred to the change in Litchfielc;l 
.County and a vibrant art commun~ty -- we know 
w~ have the antique center out ip. Putna~, and 
so on, and these are. n:tagnets. Wadsworth, of 
course, is one of the 21 major art collections 
in the· country that has. shared m·embership with 
Metropolitan Museum'of Art in New York, the Art 
Institute in Chicago and we 'know that in fact 
they dra:w in a significant number of people 
from out of state to s_ee their m,a.j or 
exhibiti.ons and we als.o -know tha.t. cultural 
tourism, for inst::a.nce, people come, stay longer 
and do more than they do t;hey say for gaming. 

Gaming is· a single destination activity whereas 
cultural tourism tends to be a sequence of 
act.ivitif;ls. So, if you 1 re interested in 
histor:i,cal cultural institutions, you know, you 
may go to Mystic -- we. also did a study on 
Mysti~ A~arium·, actually we 1 ve done a couple 
of them, and you know, you can look at each -
and it guides you-because what you really 
should be thinking about is, what is the rate 
of ~eturn on the investments _that we make in 
the-se areas?· That rea_lly is the way it needs 
to be thought about and the_tools that --the 
kinds o.f studies that we 1 ve done, are. exactly 
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for that·purpose - is to say how much ~s -
what • s t.he value in terms o:e jobs? How does it 
integrat.e with the local economy? 

One last comment again, on the way in which 
thi·s kind of .thing has fed in to the ·kind of 
work that we • ve done. We did a se.ries of 
studies· on the benchmarking, the· economic 
performance and competitivenes.s of the Hartford 
region. And, one of the factors, and we see 
this with Richa!d.Florida and other people and 
we found. it in-the Harford case, is what is the 
quality of.cultural amenities that you have? 
That.in fact, is one of the factors that i!=l 
n.teasurably involve~-, in your capacity -retain 
and to a-ttra.ct a new economic activity. 

so, you ~J;l.OW, I think it•s great tha~ you put 
this legislation on the table and I think it•s 
especially valuabie that you call for it on an 
annual ba_sis ·over a. number of years. One ·of 
the pro.blems we • ve haq is that we often do 
these analysis as. a one off and then we don·• t 
look sequentiaJly and build up-over time a real 
understanding and prove· the data that we have 
and ·prove t~e analysis as we go forward and get 
a real conversation and. feedback going. So, I 
hope ve·ry much that this legislature will go 
forward and that it will be adopt·ed and that 
the Governor will assign tbe legis.lati.on. 

REP. WILLIS: 'rhank you very· much. Comm·ents or 
questions? 

Yes, Representative Candelaria? 

REP. CANDELARIA: Good morning, Professor . 
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FRED CARSTENSEN: Good morning .. 

REP. CANDELARIA: In looking at the-economic trends, 
and seeing where. our economy sta~ds. today, you· 
talked about the rate of investment. What do 
you think this 1egislature.will have-- what 
kind o·f impa·ct will it have on our total 
investment for the State of Cqnn~cticut -- your 
personal views? 

FRED CARSTENSEN: Well, I think -- the critical 
thing is 'it Si"Ves you guidance .. I mean, you 
know, the standard over the years and all the 
studies for 12 years actually we"did all the 
economic impact studies for DECD before they 
took it in house and i.n fact that Joe· J.lllcGee 
when he was director : __ when he was the 
Commissioner of .Economic Development under 

.Wyke.r, asked the· university to create the 
~enter., was precisely ·so that we'~ have 

.guidan9e, so ~e would know is something .self
fund,ing. Is 'it .soing to generate sufficient 
econom~c activity that will pay for itself? 

s·o, we go out and get. ·a 20 year bond and is 
there going to· be an ass.ociated set of 
·activities· that emerge from that that ·will pay 
f·or those bonds?- I mean fr9m the state's point 
of view, kind of that's the basic::: -- you know, 
what's the rate or· ·return and you know, you. can 
-- and we extract -'exactly that kind of 
info~ation. And, so when you're looking at 
your budget process -- I mean you have a 
current s·ervices budget, ~ut you know, you're 
making even in the current ·services budget, 
you're oft~n paying for things which really are 
investments which have measurable rates of 
returns. And, you should know that. You 
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should :know -- have some sense. 

And, I'm not -- I' mean heavens, I've s.aid it, I 
think it may. have been this very table· -- and 
explained that for instance, things li~e 
building the f.ootball stadi.uril. at Rentschler 
Field is riot an economic development 
initiative. It is -- i't ··s an amenity, it may 
pay. off in ways that we can't measure, but as I 
recall, my testi.mony o.n that wa~:~ that pf 'the 90 
som~ million dotlars, about 67 mil.lion was a 
pure subsidy. That wasn't ·an argument against 
doing it -- t just said this isn't an economic 
development project. This .is something else. 
Perfectly appropriate to do, but it's not an 
economic development. 

The poi.nt abou.t it. seems to me and 
Representative Willis' opening comments and so 
on, we'-re really say, you know, what does this 
indu·stry pay back to us in terms of ·economic 
activity. And, so, should be subsidize 
community co1lege:s to do -- 'create frameworks 
that would provide s\~.pport service~? Is that 
go:i,.ng to .pay off?· Sh9uld be provide certain 
kinds of say tax inc:::entives to encourage 
corporations .t·o give more support to the arts 
because the -a:i:ts feed back in· .terms of both 
create amenities that makes it more attractive 
for them, those firms themselves, to stay here, 
but then. also creates attrac.tioi:l for ot.hers to 
come· here or for tourists to come here. Do you 
create.a destination? 

. . 

And, that'S what clearly the Wadsworth is. 
And, hopefully sort of. come out of this .too·, 
things like --.you _know_, marketing strategies·. 
A lot of people don't know about the New 
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Britain Museum of American Art for w~ich we 
also did,. an analysis. And, you know, the fact 
of the matter is, that has the best collection 

· of any -mus.eum in terms of American art .·bet-ween 
New York and ~oston. It's a phenomenal 
collection. 

And, if· yo~ do this sequent-ially over time and 
you. kind. of look at what the feedb~ck and you 
get good data,. you can say, okay this is the 
mar;ket-ing strategy. And, the marketing 
strategy brings in, you know; wan extra .20,000 
visitors,_ they spend $~75. o·o a day on average 
or whatever, in rest-a1,1rants and. hotels and that 
generate·s ~ _pumber of jobs and that produces y 
amount of. tax dolla_rs. Well, geez, those tax 
dollars in fact pay for that marketing program. 
Now·, that makes a hell of a good sense, excuse 
·my French, I guess· that's per1J!,itted now .. 

But, it's.-- that's the informat1on -- I mean, 
I come to this· very much like a business 
mental1 ty, you· 'know, where do. we· put our 
dollars that are g_oing to generate -~he dollars 
that pay that back? And, Lord knows there are 
a lot of things that_you have to do that aren't 
-goipg to fall under that kind of thing_, but 
there's an· awful lot that y'ou do, do ~hat we 
do, do h~re in Connecticut, where we can 
measure'and i:t wil.l guide us. 

And, I know t•m going on probably longer than I 
should in terms'of time, but look, when we 
worked· all t:Q.is stuff. on tourism, you' 11 see 'if 
_you look at our website .-- the first ti:me we 
were asked to look at ·tourism, it was oz:ily 
lodging, all we knew about was loQ.ging, wbich 
meant we only knew somethipg .about what the 
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demand was for hotel rooms. 

We didn't know a:p.ything about why people were 
coming, how long they· were staying, what they 
were paying for -- and for a couple of years, 
·we got .the tourism council to. invest in survey 
research -- have people out on. the green in 

-Litchfield wi.th a cliJ?board asking· people, why 
are you.here? Where ·did you come from? How 
long are you staying? And, how many people are. 
in your party? We discovered whole segments ·of 
the Connecticut tou-rism industry which nobody 
knew existe.d and which had never been measured. 
And, then we got c::riticized because the tourism 
industry was three times larger when we had 
good data ·than_. tbe previous study had, shown, 
and then we pointed out that. we still don't 
know about s.~gments of the industry because we· 
st'ill weren't doing it and then we dropped that 
whole thing . 

The consequence is, is that except for t~ose 
·two year;s, the tourism council never knew where 
to ~pend its marketing dollars bec.ause they 
were operating comple.tely blind. They didn't 
know where people were coming from -- they· 
didn't know why people were c,oming. So, we 
didn't know what our market was. You can't do 
effective marketing if you don't know what your 

. cus.tomer base is, both your curz:ent ·customer 
base or if you want to target a new.market, 
because you think there's potential to draw 
demand from that market. But, literally, ·the 
tourism people in general were flying · 
completely blind, spending a couple of million 
dollars a year on marketing, but having no idea 
to whom they were marketing or why people were 
coming to Connecticut . 
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Hopefully; one of the things that this 
initiative w;i.ll do, will drive a f.eedback 
process where. --:- -because as we went through 
this we. :~ept s·aying we •ve got to get better 
data. When we talked to the Wadsworth, which 
is a fabulous museum, ·or I' 11 embarrass my own 
institution·,· when -we did a study on UConn and : 
we 'have. the. Lodewick Visitors Cent~r, which is 
a w6nqerful. -.- lot's of p.eople were coming 
there and they were getting their names and 
eyery:thing els·e and we said, fantastic -- we· 
can :really· say something, now give 'US their zip 
codes. Oh, ·we don't have their zip codes. I 
said, w~ll,· we don't know where they're coming 
from so we don ' t know .who, Yt?'l:l know, we don ' t 
k.now what the pop'l',lation is. And, they then 
col.lected ·z·ip. codes -and so next time we did the 
univers-ity· study·,, you know the 30,000 people or 
·something· tha~ came through the Lodewick 
Center, we had· a full map, ·we could do. a 
distribution., this is exactly where the people 
are coming from. And, it's very ea~y kind of 
st~f.f to do. 

We worked with the Connecticut (inaudible) 
Council has.worked with the (inaudible) River 
Cul~ural. Institute·, very small, often working 
just with on how to pay docents, and we have 
them. collect data. They f_ound out that mostly. 
it was network marketing, it ·wasn't the 
internet. It was ~ctually the sandwich board 
on the street and somebody wanders in and g~ts 

·_to the first place and then there .-s, you know, 
well there are these are three plac~s that you 
could go to, and it's like, oh great. So, it 
·turned out -- I mean they -- when we were 
collecting was data for economic analysis, but 
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what we showed them was how to use it to manage 
their own resources better, And, as a 
consequence they were· able to_ increase their 
attendan_ce and utilize their facilities more 
effectively so that there is -- you know,. this 
isn't just about snapshots -- this is also.a 
feedback process in which i£ you have these 
conversations over t'ime, you get better and 
better a·t it·. · 

And, you increase. the level of activity and of 
cour·se, ·then yeti return, you- incr.ease the 
penefits. And, let me -- one of the issues on 
this is what we c_all recapture. .It is an 
improvement to our economy hE?re in Connecticut 
if we get people t·o stay here in Connecticut 
instead o.f going to Massach:usetts for their day 
trip. -And, that's one of the things that we 
were trying to capture. was, do people in 
Connecticut know about the resources that are 
in Connecticut? And, the answer turns out to 
be . often they don't know very much. And·, · 
they're of.ten going to o.the.r states to enjoy 
the- very thi~gs that they could enjoy here. 

I ·m(!an it's: like Norfolk which is a wonderful; 
wonderful town and the_new music theatre up 
ther.e and i.t •·s had a real impact in the · 
economic health of that town and of course in . . 

the summer they have the Yale facil_ity that's 
there, but that's been a gre.at thing. But, how 
many people in Connecticut actually know about 
what's available in Nor-f.olk? You know, that'S 
much more answer than you wanted but it's 
always_ the danger with an academic -- we talk 
in large chunks of time. 

REP~ WILLIS:- I wanted to follow up with something 
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here and then we have -- Senator Musto has a 
question. I have. an ulterior motive. 

FRED CARSTENSEN: No. 

REP. WILLIS:· Yes. So t:nuch of what we're talking 
about· here ano what· we talk about· in· this 
building, is what government can do, what · 
incentives we can :put in place. And, there are 
things that we .sbould be doing and investing in 
and .I. wo'!-lld'hope that tbis obviously would 
point to t;.hat, that we need to be looking more 
carefully. But, rnyulterior motive is this -
is getting a business· 'to recognize the value 
that the creative economy has for them. · And, 
why they should be inv~sting in i~. And, a lot 
of it has to. do with qual it~ of 1 i-fe . Yo\1' ve 
talked about; not here today, but you've t~lked 
abo~t how we were an expensive state to do 
busil;less in and some of the problems we have .in 
attrac.ting, keeping and .-- but when you listen 
to some· of the corporations speak and why they 
stay here, a lot of it is· quality of li.fe. 

FRED CANSTE19'SE:N: ·Absolutely. 

REP.. WILLIS: They look at the schools that their 
kids are going to-go to -- I mean, ~ducation is 
a huge. _factor in this. So, they look at. the 
education system that Connecticut offers and 
New England offer.s in gene~al. And, it's of 
value to them to ]{eep their employees. here and 
in~erested in living _here. So, is there a way 
as an economist, to quantify that value ·to 
business, you know, by investing, making these 
kinds of investments in the arts. and culture in 
Connecticut? 
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· FRED CANSTENSEN:. Yeah, there are w~ys you can do it 
in t.erms, for ins~ance, of the kind of thing ·I 
tatk~d ·about, survey research, but act.ually · 
having· a system that goes and talks to the 
companies and· looks. at the ways in which they 
see it and what do they do to -- you mention 
this· and I'm t.hinking, well, doe·s Pitney· Bowes 
in fact for instance, provide -- which does .a 
fabulou.s job for instance on healthcare, they 
have on-sigh,t facilities (inaud'ible), so it 
will save them a huge amount of·money -- do 
they a~so provide information.to their 
employees both for the employee t~emselves ~nd 
for the·ir children and so on, about cultural 
amenities that are available. 

The wortderful Johnson House that·' s up on 
(inaudible) the glass .house, fabulous a · 
cultural -- do they tell them about the New 
Britain Museum of American Art, which i$ 
underappreciated, asset. I suspect that wei 
don't do as much on that front as :-- and yet, 
they know it, but in a·way we don't integrate 
that into and that '.s what I'm ·thinking about 
whert I talk about marketing, is maybe part of 
what mar~eting should be, is· having the 
division of that that actually is· going to the,· 
you know, to the major employe~s and minor 
employers and saying in house,. here ' s some 
wonderful a·ctivities that are available, this 
will help you. do recruitment, .as well, be.cause 
you know, when you bring people in, you don't 
want to show them just the company, you don' t 
want tq just show them, you know, Blue Back. 
_Squa:r:e if yo-u're in the H~rtford area or 1the 
New Haven. Green and all of the kinds of things 
that are going on down there or the dynamism 
that has now come into downtown .Stamford . 
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You also want to say, I want to show you this 
great mUseum, or I want· to show you the Amistad 
Schooner, you know, ·I want to. integrate in 
oh yeah·~nd you can, absolutely you can 

REP. WILLIS: I sit on an arts councii and I've 
· over the y~ars been involved in a lot of arts 

orga11:izatl.ons in my area and we. • re always, you 
know,. in the fundraising busi;ness. And, so, 
I •m trying .. to also to put some ·light on the 
value of thi.s creative e·c~momy to everyone in 
the· st·ate' of Conne<;:ticut I not just Connecticut 
make the ·st.ate making .an investment, but 
everyone seeing the. value to this. So, I'm 
hop~rig that this is a side product· that we can 
really nurture. 

FRED CANSTE;NSEN: :Yeah, and as I say there are ways 
that you can, you know, it's. always imprecise, 
but there are ways in which you ·can get a 
handte.on this. You know; you have to set up
..: it • s jus.t like counting the number of 
visitors that you hav~ that come to an art 
gailery and getting their zip -code$. I mean, 
you, •ve got .to get the infor~at.ion and the 
biggest :Challenge in·doing the kind of studies 
that we do, is, often simply finding· a way to 
get a hold .of -the appropriate kind of data and 
once you. have that in place, then you. can-
there are 'w~ys t_o .put values on it, you know, 
i.n terms of bow much do you pay- for this?· 
Because it's going to be· worth .at least what 
you pay for· it. 

So, if you know that companies are making an 
effort in this. area or you survey and you ask 
people, there.' s a whole field of fact of 
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economic~ -- it get's beyond what immediately 
- but you know, what is it worth to us sitting 
here in this room to have the Grand Canyon as a 
National Park, even if·we never visit it. 
Well, it turns out American's value these 
things even if they're never go~~g to visit 
them. "And, ·so, you can actually do that kind 
of analysis ·and its well, it • s well .established 
and it's well respected in· terms of shaping 
federal policy on how people value various 
kinds of nat~onal assets even if they•re_assets 
·they themseives will never make use of. ·So, 
absol.~tely. 

REP.· WILLIS: Senator Musto had :a .que·stion~ 

Good SE;NATOR MUSTO: Thank you, Madam Chai·r. 
morning. Yes, it's still morning. 
have a bill. before us· -- we have· to 

I'd -- we 
come up 

with a defin~tion of what we're talking-about 
here·, cul.tural industries, and from. ~hat I •ve 
been ·hearing from you, "you seem to be focusing 
·more on what I'd like -- are your cultural 
assets, things ·like. museums, parks, 
attr~ctions. I wanted to get a -- I wanted to 
pick. your brain a littl~ bit and ~perh~ps a 
little less academically, we. have to write this 
thing.. So, if the·re' s a succinct, a more· 
succinct· definition that would, but perhaps a 
little broader, some·thing --·leaving aside for 
a seco~d that we have historical sights and 
museums and -- but what about things_ like 
recording st~Q.ioE$~ tnu~ic venu~s tha~ actually 
haye an e.conomic~draw, even. that might be a 
little too far _aside, but a sort of creative 
economy, fictional 

FRED CANSTENSEN :· I .See what you're getting at, and 
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it's 

SENATOR MuSTO: But, can you give us e;omething sort 
of, you know, ·kind o·f boom right ·to th~ point 
th~t would help us here? 

FRED. CANSTENSE.N: Well, if the top one, the .most 
recent one that we've made publ-ically · availabl·e 
was· the study tha"t we did on arts., film, 
history and ·.tourism and·we broke up in. that. 
study, every one of those things separately, 
and 'but part . o~ the reason that you want ·to 
cast ki~d o~ a big net, i~ the presence of good 
quality art museums, actually -is a foundation 
component· for the creative arts commuriity, if 
you're talking about the .f·ine arts. 

The m~sic venues play -- are intimately related 
to the music programs in the schools and 
colleges and so, the cultural assets are part 
of what create the vibrant, creative commu~ity 
and so, when you do the analysis, I'd say what 
yo:u want is a large umbrella but you want to 
look at the individual. components within it and 
.see how they' re functioning. 

And, so, part of the conversation in fac:t that 
you' l-1 have to h.ave, you know, going forward, 
is. this is always an it .or if process in terms 
of -- it· or if, you're repeating over and over 
again; you kind of .go back -- when .we started 
our tourism.one, the things that we ignored 
which is I know outside of the creative 
economy, but one of the things. we igno~ed we 
just didn't think about .it, was our marinas. 

And,, you know, go to Westbrook sometime a:nd 
there's abo.ut two billion dollars worth of 
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boats there, you know. And, it was aTl of .a 
sudden, hey, that's a huge industry there that 
We I Ve COmpletely ig.~Or~d and fOr WhiCh We haVe 
almost rto dat:a and yet it clearly is something 
that must ·be.very important in Connecticut 
·because you begin to drive along the shore and 
it ' s 1 ike., Oh my God, you ·know? So, you can' t 
write it precisely ex-ante, before the .fact, 
you·kno~, this is going to be a conversation, 
what do we include? 

I mean, obviously films have gape ov.er to 
digital ·stuff, s·o what ·do we look at in terms 
of di.gitai azid I was thinking earlier when the 
President. ·af Western was talking, you know, 
automc)tive design requires· artis.ts, you know, 
you have to have -- you have to visualize the 
product. I mean.there's all kinds of-- think 
how extraordinarily importa~t, you think of 
things like the iP.hone or·you know, the way 
this stuff there ar.e artists involved in all 
of that. 

So, one of the things in fact, again, I hadn't 
even thought of .this before, but in answering 
yo~r question, sort ·of where do they show up, 
when we did our analysis of the IT· industry and 
people were like, oh software comp~nies·. Well, 
it tlirns out· the biggest segment of the IT 
industry in Connecticut and we were abl.e to. 
count· the number of people in this industry, 
~re the programmers working in the.insurance 
companies a·nd the engineers, the software 
engine·er·s working at UTC and because of the way 

. iabor da:t.e is collected which is called NAICS 
.codes'· North Ame·rican Industrial C.lassification 
System·, we're actually, we actually know haw· 
many pe6ple there are and it turned out the IT 
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industry in Connecticut in terms of the people 
who were- d.ire~c-tly involved in what we think of 
as IT, -with a very str:ict defiili-tion, tl,lrned. 
out' to be four times larger than what people 
had reali~ed, so it was a much bigger industry. 
So, we can in fact take NAICS"codes and we 
would -be_able. to identify how man d~signers a:re 
in these .c.ompanies because that '· s- how .-they 
report ·the data. 

SENATOR MUSTO: Would it-be fair to inci'ude in a 
definition of creatiye economy, ~crt of 
anything that generat·es an- intellectual 
property, a .patentable, copyrightable,, 
trademark able thing -- . 

FRED CANSTENS~N: Yeah, you may -- obviously you. 
j"ust mentioned another area in fact, a ·rot of 
stuff. involv~s creating exactly like 
trade.marks, 'logos_, in fact one of the things 
that --- or websites, I' mean a v.ery important 
thing that fine art students now get into in 
the digital revolution is how do you: design a 
website and we have very important web design 
grc;mps in ~onnecticut that in fact engage -
,people and tbat' s . part of t;.he c·reati ve- economy. 
Yo~ can always -- you don't, want. to lump this 
st·uff together so you can't- see what its 
individual components are because you want to 
see what the dynamic is and you want tot see 
what the evolution is. 

But, th~ structure o_f thi~- bill is really 
saying, let's track these things, le't' s find 
out what's _going on, le.t' s unders.tand their 
value t~ the state economy and that then will 
frame· our ability to shape state policy·. .How 
do we encourage tpis,, how do we support that? 
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Even going back to what .Representative Willis 
talked about, is getting companies to be more 
understanding and apprecia:tiye and conscious of 
the role_of t~e creative economy and creating 
and sustain~ng the ·kind of environment in which 
they want to exist. 

REP. WILLIS: -Yes, -Representative Candelaria? 

REP. CANDELARIA: · I think -- going back; I.' m just 
hear~ng what: you have_ said, and one key 
component tl:tat you mentioned was marketing. 
And, I think that OUJ;" public and private 
universities and colleges .a~e prepar.ed to train 
our residents .iP these crea.tive job ·markets. 
Now, in hearing the definition and.what's 
included ~ithin creative arts, I heard 
engineers and that could probably be the video 
engineers that a lot of these companies, like 
Sega, and Playstation used to create their own 
video games. 

Now., my concern is though is a lot of the 
. intellectua-l resources, .we're importing t_hat 
from a lot of the different countries, what can 
we do to.combat that? Because we can cre~te 
the atmosphere, we can create the council and 
we ·could cr.eate our workforce for the market, 
but I'm concerned that a lot of ·those resources 
weire importing them from different countries 
and one.of them India, being one 'of them. So, 
how can we·prepare for that? 

FRED CANSTENSEN: Well, you're, you know, you're, 
yeah -- how do we c.apture th~ benefits of 
.essential-ly the investments w.e make and that's 
a big chal~enge, right, not just in this 
industry, but in other industries as well and 
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it is a m~ltipronged str~tegy, it•s partly 
th~re is ·-- we hear a lot of bad in modern 
·ec.onomic development, a lot about the 
importance of clusters. 

New York City is still a very expen~ive place 
to live, ,I .don•t know if you•ve not.iced in 
Manhattan. or whatever, what it costs to yqu 
know ha-ie a ~00 square foot apartment 1 but . 
peopl~ cluster there 'because the opportunity 
for .interaction. You know, Silicon Valley 

. which of course is a geographically huge 'a,rea -· 
- New Haven· .to Ma,nch~ster, ~ew H.ampshire in 
equivalent in area -- people w~nt to be there. 
because a lot of ·this stuff you can•t really do 
well at a distance. 

You. know, you can take the commodity stuff out, 
you know, you referred to widge-ts earlier, you 
ca,n put·. the widgets somewhere else, but the 
real creat.ivi'ty, you rieed face time. And, one 
of the things that· has hurt Connecticut, 
historically, is our enormous balkanization, is 
·we are as ·a whole much less than. the sum of our 
parts. · We have a phenomenal set of assets, but 
iri general, we haven•t put those assets 
togethe:i:: so you would appreciate, you know, 
that whem you come for a major exhibit at the 
Wadsworth, you know, here•s six other small 
museums that you should consider going to, you. 
know; stay. for a week. 

If you•re ;into creative arts, you know you talk 
about your small community tneatres and so on. 
Wel:l, what. ·ar.e the· mechanisms. that bring those 
things tog.ether .and so ·they could share 
capabilities ·and share· information and you 
know, cross-marketi_ng between these different 
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kinds of venu~s. 

In general Connecticut has done a very, very, 
in my estimation·, a poor job in terms of this . 
kind.of if you will, marketing -and coordinating 
and bringing all of them together in -a way that 
is a win/win for everybody. I m·ean frankly, 
you know! our tendency has been in Connecticut 
to think in a competitiv~ way. If you get 
something then I'm not going to get it. Well, 
that's not the way the r~al world works. 

The way the real world.· works, .-especic;tl.ly with 
,clustering phenomenon, is we all want to be in 
the room together because we're all going to 
walk out of the room with better and more 

·creative ideas. So, absolutely, you can -
that's the way you capture stuff is you say, I 
don I t want. -- I mean it may be c:b.eaper to . do. it 
somewhere else·, put in the long ~un, 
dynamically I. can't compete if ·I go there 
because I loose 'the creative energy that comes 
from bein9 here. 

REP. WILLIS: ·Thank you very much, Fred. And, I'm 
sure we' 11 .cop.tinue this dialogue. 

FRED CANS.T-ENSEN: Gopd, delighted to be here. 

REP. WILLIS: Thank you very .much. Always a 
pleasure. 

Talbott? Wadsworth. 

SUSAN.TALBOTT: Yes, I'm Susan Talbott, Director of 
the Wadsworth.Atheneum Museum of Art. Very 
happy to. hear thos.e nice comments a moment ago . 

. :Thank you for inviting me, Madam Chairman, and, 
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I want to start off addressing your earlier 
comments· by saying that I have an MSA and I . 
make a good· living. 

S<?, I've been Director of the Wadsworth 
Atheneum in Hartford.for nearly two years. In 
fact, rec~ntly going back to Fred's comments, 
the Wall Street. Journal wrote.an article about 
our Hudson River Scho.ol collec·tion and ·said 
that we have the best collection of American 
Art· i:r;t the Urtited States, one of _the best in 
the world~ So, I think that we're really an 
asset to Connecticut. 

But, I've h~4 a long career in museums in 
severa"I regions of the country, in cities large 
and cities smail and cities ·medi'um sized. And, 
I'd like to· talk to you today about how some of 
the work. from the ~useums that ·r•ve run have 
affec;ted. the economy of the cities that they've 
been in .. 

Today,_ I'd like to talk a l_ittle bit about how 
a museum can contribut~.and really change the 
economy of a city. Its obvious how large cit.Y 
museu~s· ·such as the Smithsoni~n Institution 
where I came from, draws tourists to ·spend 
money at .hotel.s, at rest.aurants, and o'ther 
industries that that profit from substantial 
tourism. Ahd, ·the opportunity here in 
Connecticut is great. But, more can be done to 
exploit these ·cultural assets and I'm working, 
of course, at th.e waq,sworth Atheneum to do my 
part. 

Before working iil the administration a,t ·the 
Smithsonian, I· ran a ~ajar a·rt museum in Des 
·Moines, Iowa, the other insurance capital 
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second to Co~ecticut -- to Hartford. My seven 
years at the helm of the Des Moines Art Center 
rea_lly; ·I- wou_14 say, culminated wi-th work that 
I did-with other cultural instit-utions and city 
representatives on the renewal- of the City of 
Des M_oines. ·: And,_ in fact Rich~rd Florida was 
brought in to inspire us and he was very, very 
inspiring. 

Those of you, who may have gone to Des Moines, 
may be five, t-en year:s ago, saw what I 
qver~eard one· group from Ireland calling a 
ghost town. _ It was not a great city to b~ ~n. 
I c~me -because- of the qu~lity of the_ museum 
that I was invited to' run. 'But, through -the 
wo_rk of this: group· of .cultural institutions, 

- I'd say t-hat. •if you went to Des Moines today, 
yoU'd see a ·very different city and in fact, 

. the New 'York ·"r.imes when they cov:ered the · 
presi4entiaf-campaign_in Iowa recently, did a 
front p~ge piece singing the city's praises. 

And, recently,_ about -- an article, again in 
the Times ab.out how the city has changed, ·w.a-s 
headlined •iCure f·or Urban Light -- Plant Lots 
of Sculptu;-e." Now, I'm happy to say that I 
was one ·of·the planters of t~at sculpture and 
we deve+opeci·a formula, essentially where two 
major coll·ec.tors of large scale sculpture, on·e 
of whom 'now lives in Connecticut, gave. works to 
the Des- ·Moines Art Center, the museum that I 
ran. They gave over 25 works worth over 40 
million-dollars anQ the museum placed those 
works in areas~ two specific areas, around the 
city -- aile. r-ight downtown in, a very, very 
blighted part of the city and the o'ther along a 
riverfront that's not -- oops, can I continue? 
-- That.'s not so !oiissimil.ar from our own 
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riverfront here in Hartford. 

Now, Des Moines is a destination in the 
Midwest,· not -just a fly-over city. And, it 1 s 
been touted in articles all over the country; 
most rec·ently the sculpture initia~ive· was 
touted in Apollo Magazine al.ong with a very 
nice article about our c.u.;r;-rent exhibition at 
the WaQ.s_worth :Atheneum. Life comes together 
sometimes. 

In addition, Des Moines partnered again with 
the Des Moines.Art Center, the city, to create 

· an arts fe.~tiyal that a-ttracted over 300., 000 
people in the c~urse· of one weekend. · Go,ing 
back even· further, ~0 years a_go, "I began a 
program in ·winston-Salem, North Carolina, a 
city .smaller than Hartford, Connecticut, called 
Artists· in the Community. Artists ~arne from 
all ov:er the wor,ld to ·partner with community 
organ.izations to create projects that addres~ed 
COIJl:rounity li.fe and community issues. And, I 
have to .say, that race was .a big, big issue for 
Winston-Salem, North Carolina. The most 
lasting result· of that endeavor is ~he Cel;lter· 
f.6r the. Study of African American Cultur-e and 
His.tory at a .historical site in what 1 s called, 
Old S~lem, w:hich is ·ver,y ~i~ilar to· Colonial. 
Will.iamsbl,lrg •. 

Now, tourists from around the world who come to 
Old Salem and there are hundreds of thousands 
of tourists who come to 01~ Salem every year, 
now they can learn about the history of free 

.. African· Americans in Old Salem. They couldn 1 t 
·do that be;eore this ~rtist who c:ame in: t.hro.ugh 
the auspices of our museum before he started 
digging up this history and creat.ing ·an ·art 
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projec·t about it and we had a lasting result. 

At the Athenum I've been starting a community 
engagement: init·iative based on the work that I 
did in ·oes Moines arid in Winston-Salem, North 
Carolina. . we· recently received a half million. 
dollar grant from the Hartford.Foundation which 
we're ve.ry, very grate:E:ul for and now we'-re 
d.eveloping new prog;rams that are going to· span 
the next two years. 

Our ·major focus is on educat·ion and students 
and we're now about to pilot a project in four 
Hartfor(:l fourth-grade classrooms tied to 
litera·cy. · O~r goal, :is to link the arts with 
student performance· in language and in writing . 

.. sixteen of our docents ·ar_e going to go .into 
four'interc-ity schools in Hartford and teach 
these fourth gracie students about art 
collection and about American History, about 
reading and about writing. Based.on the 
out:comes of this ._initiative we' 11 exp~nd to 
other fourth. grade· c.las~es throughout· the 
suburbs and our surrounding areas. And, in 
fact, we're also working with UConn because 
~heir Schoot of· Eq.ucation student's are going to 
do an evaluation c;>f this program. 

My aim is to make the m~seum a center for 
learning. And,. Superintendant, _Adamowski, came 
to me a ·few months ago and talked about his 
vision where the Wadsworth. Atheneum can be a 
classroom to thousands of high ·School students 
in Hartford. Instead of sitting in a dark 
room, snoozing to slides which I r~member 

doing, they can come to the Atheneum and work 
w;i.th the objects themselves. They c.an learn 
about the .pictures in person. And, I think it 
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will be. a much more lively exper.ience and.· a 
mu9h mer~ la.sting experience than the way art 
history is d.1rrently being taught. 

In the coming two years as a result of. this 
community engagement init;i.a,tive, the.Atheneum 
is going to· partner wi t_h dozens· 9f 
orgCJ.nizCJ.tions from around th!;:! state .from other 
cui tural in.sti,tut_ions. -~·o social servic.e 
agencies, 'to schools, to family centers. 

So, I 've··given you just some of the e;xperiences 
that I I ve ·.had working with: the cultural 
comm\lllity and. the impacts in-how.that work cap 
reai:ly chal;lge a city ·and a state. We can 
-become 'a destination for those interested in 
art· and culture and by training ne:w· generations 
to a:pprecia.te what our cultural institutions 
·have to offer, we can create a lasting 
generation of really cultu:r:ally lit:erat·e and 
interested_pop'!J,lous, Thank you very, very 
much. 

REP. WILLIS:· Thank you very much for your comments. 
I don't kno~· if you heard my earlier comments 
about North Adams but it was Amher~t, UM~ss and 
Mass Mocha,. th~t· put that _town on its course 
that it's now on and I often wonder with our . . . . -- ' . 

:new convent:i,.on center with all that· wonderful 
glass; why 'that space isn·• t fi.lled up. with 
sculptur-e~... Maybe ·you can work on tha,t. 

SUSAN TALBOTT: Actually, well we· actually have- a 
display at the co;nvention cent·er --

REP. WILLl;S: . 'Oh, that's good. 

SUSAN TALBOTT: And, what t didn't I was .at the 
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National Endowment for the Arts, I headeq the 
visu~l art's program and it wa~:~ .a grant from 
t_ha~ program that started Mass Mo:cha and all of 
those act:ivities, so I was part· of that from 
the beginhing anci always thought that it was 
just absohite~y a model for what cities should 
·be doing. · 

REP. WlLLIS: I have a question, on t~e -Des· .Moines 
how much.public investment was there? 

. 
SUSAN TALBOTT: There was investment from the city. 

There was a huge amount-of investment from 
principal financial from the business community 
actually, and there was a great'deal of 
investment from private individuals.. But, I 
would say probably the inves.i:memt.from the city 
was not as gre~t as from the corporate and the 
individual community.· 

REP. WILLIS:.· ~ow, were the donations actually 
fipancial contr:j.butions or were there some.sort 
of tax incent·i:ves for artists -- you know, one 
of the things I'd been thinking about ·is 
getting· young ·people -·.- it's expe~sive to live 
in New York and that was one of the thi;ngs· that 
was an attra.ction for young artists to be able 
to get reasonable rentals and large spaces in 
which to work.·. How m1,1c;::h o.f a. -- was there 
anything like t:hat creatively done there? 

SUSAN TALBOTT: Yes, there was actually. An~, one 
·of the· things that the city did, again, in 
conjunction with the business community, was 
that there was a number of loft buildings in 
down~own Des Moines and they developed those 
loft bu:l._ldings_ into artists an.d perfo;rmers 
housing. They developed a whole area ca-lled 
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~he East Village that j,s ~bsolutely thriving 
now and ~··part of that :was the development of 
these loft buildings for artists to live :Ln. 

REP. WILLIS; .Did the city purchase art for public 
spaces·? 

SUSAN TALBOTT: Interestingly that was a separate 
prqgram and a muc~ smaller program. It was a 
Percent for Art program.. It's been a while 
si~ce ~·'ve been in Des Moines; so I can get you 
all of the facts on that, but really., 'the 
initiative regarding these. major. sculptural 
works, ·was a collaborative initiat·~ve between 
the mus~um, the city and these. two private 
coll~ctors and the business community with 
p'rincipal· financial teading it. · 

REP. WILL;IS:· . Well, thank you very much. When I 
leave he~e, my dream· is to .become a docent at 
the Wadswo'rt~. so --

SUSAN TALBOTT:: And,. you can work in those fourth 
grade clas:srboms. 

REP. WILLIS: I .actually used to do that, I did a 
pro.grain ·call~d -- an~ when· you were telling 
.thi.s story art in the .classroom, and we went 
into the fourth and. fifth -- well, actually . 
like four.th~ fifth and sixth grade· with a 
painting once a· :week and volunteered our time 
to engage the students in that and they could 
have all kin~s of -- but. unfo~tunately I'm h~re 
and I'm not doing that anymore. 

SENATOR IP\NDLEY .: .I would like to tell you about an 
experience ;r had,' at tne :Wadsworth. when I w~s. 

very little girl. Jeremiah Wadsworth wasn't . 
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still alive but his st~ble was still there, it 
was'that long ago, and we took. l.~ssons on 
Saturday, painting and drawing_ lessons. I was 
so awful that they decided tha.t I could run the 
AV, ·you ·know·, the slide projector and ~or the 
rest of the day I could wander around the 
museum ~nd look at the paintings while the 
other pe~ple made something that looked ·like 
paintings and I think it was the flexibility 
that they offered to usi totally inept kids, 
w.as just . 'Wonderful and I hope· it cant inues, I 'm 
sure it does. 

SUSAN TALBOT.T: Yes, .it does. We -r~cently had some 
vi·si tO:I.'S from Ireland who came to se·e our 
Hudson River Collection a:nd they came on ·a day 

'that we.'w~r~ closed and they had specifically 
come to see this collection which they had read 
about in the Wall Street Journal and we brought 
down ·one of our staff members and took.them 
through because w.e just· ·co~ldn' t send them aw~y 
even though the museum was closed.· 

REP. WILLIS: Thank you very much. 

Senator Musto has a question for you. 

SE:t<lATOR MUSTO: Hi, I'm sorry .I had to step out for 
a second, so I may have· missed it arid if I did, 
I apologize,- but you seem .to have .a lot of 
~xperienc.e work~ng in .kind of public, private 
partnerships. Part of what we're .dealing with 
now is. job creation·, budgetary issues, etc., so 
I was wondering .if yo:u_could again, as.I asked 
our last speaker, just focu~ for a second on 
what we can do a·s far as more industry, digit~l 
az::ts industry or things that will generate 
.again, intellectual property --
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SUSAN TALBOTT: And, jobs I imagine. 

SENATOR _MUSTO_: And, jobs. _ I· mean itS, I think 
we're all I think in favor of art museums and 
public sculptures and things_, but unless· you're 
payin,g ··someone to make the scu-lpture, it 
doesn-'t gene.rate a job, it generates good, 
feeling, which hopeful~y generates jobs in the 
future, but what· are we -- what can we do as 
far as, . and do you have a_ny experience in 
focusing on the u~-ing some of these .public 
assets we have and how that might work with 
actual i~dustries that are hiring people, 
creating intellectual property, selling it, 
creating jobs, ·etc. 

SUSAN TALBOTT: Yes. W.ell, let me quote Richard 
Florida, actually because one of his st-atistics 
talks about how corporate executives and hi~h 
level, I guess, high level corporations attract 
pe9ple. It turns- out that they're not 
attracted s9·_ mu·ch to places where there are 
great restaur,ants, wher.e there are great. sports 
arenas.-;.. they're attracted to areas: where 
there are great cultural experience~ and this 
comes·directiy fz;-om Richard Florida, I'm not 
making it up a:r:td I can actually sei)d you the 
statistics if yoq'd like. But, I think it's 
been well documented a:nd I think that it's 
.almost common sefise that the ·areas that have 
the liveliest cultural lives attrac·t business. 

SENATOR ·MUSTO: And', again, I mean that's grea.t but 
that'would work for, I'm a lawyer so I'can 

- · trash; mysel_f, I guess, t)lat would work if _ 
you're locating a law firm ;in New Haven, tha_t's 
fine, but I don't t~ink we're looking at· 
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lawyers or car makers or accountants which I 
als0 happen. to be so I ·can trash them too, as a 
cre:ative ec;:onomy, as a: .creative -- what I'm 
talking ·about --

SUSAN ·TALBOTT: I thought you were talking· about job 
creation.~ 

SENA'rOR MUSTO: Well, no, job creation in .a cre.ative 
industry, specifically.· And, I was wondering 
if you had any :insight into what a creative 
indus·try might be, f'irst of all and second of 
all, what this bil'l should be to push us in · 
that direction. 

SUS~ T~LBO~T: Yes. I think that certainly the 
larger organizati·ons employ many people. We 
·employ ·.about 100 people. But,· I'm not sure if 
that ·• s what you really mean. I think ·that. 
you're talking· about we're ·training artists, 
we're training people to be creativei where can 
they go work, is that what you mean? And how 
do 

$ENATOR MUSTO: We work here in higher Ed and so 
we're going to be ·focusing on what to do to 
create these types of programs. 

SUSAN TALBOTT: .·Right, right. Well, let me tell you 
about .one visit.that I had. I went to v:i,sit a 
few years ago Pixar Studios in California and I 
was absolutely astounded because it was like an 
enormous creative workshop that·. employed 
thousands of people. And, those thousands o:f' 
people·employed by Pixar were all artists, 

· · designers, graphic des.l.gners, cartoonists, 
computer experts -- they were all creating, of 
course, the Pixar f:i.lm,s and the place looked 
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not like a corporation, but like a university 
to·me. And, in fact, 'the thing that stuck in 
my mind the most wa$ that each artist had their 
own woz:kspace and their assignment was :to 
design a work.space that. they would be happy 

·being in 24 hours a day because that's how 
these people work: 

·And, they were absolutely amazing .. It was 
almost. li~e st~pping into an amusement park 
becaus·e· every workspace was rec;il1y like a 
theatre. 'set with a bed because· they slept there 

·often. And, this was almost like a bee-hive of 
creativity·. It was. like a whole city of 
creativ~ .people working, of artists arid 
designers .working around the clock and .i:f:' we 
coul~ create something li:ke that in Connecticut 
and t:rain people 'and give kids_ very, very, very 
·early ~n, an Understanding of what it is to be 
an a~tis~, ~n understanding of how; really, art 
cont~ibutes to their lives and help. them go 
into the field. 

I think tnat tne ,idea of the starving artist is 
a thing of the pas.t, that there are· tremendous, 
'tremendous career opportunities for art:ists and 
designers right now with the ·whole computer 
;ndustry. And, I think· that we need to be 
training them; I think we need to. start.very 
young by·bringing the kids to the·museums and 
then go into higher Ed. and train them. 

SENATOR MUSTO: Thank you very much. 

SUSAN ·TALBOT: Thank you. 

REP. WlLLIS:· Representative Sawyer? We have more 
questions for you . 
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. REP S~WYER:· Well., I didn' t get a chance to speak to 
Or. Carstensen, I did ·c·atch him out in the hall 
and my question for him was the impact in this 
bill -- how do we c·reate the impact in this 
bill for one of the segments of.our population 
that is so low· and t;J:tat' s the 18-34 year o"lds. 
And, o.f course he describes the numb~r of 
students that ·leave the Sta.te of Connect:i,cut · 
and it ··s st.aggering after we've educ~ted ·them 
and we look forward to :their c·reat-i vi ty and 
they ·flee. 

And, as you describe Pixa;r., which is, I 
remember their first, the very first ones, 
pie~es that we saw and we a.ll went, look at 
that and it was fascinating to those of us who 
are more two dimensional art, that"type ·of 
thing and, we s~ill see this lamp that walks 
across ti:te stage and it's very anima.ted, it's 
very human-like, we think of Pixar. 

And, so his description. wa.s much like what 
you're talking about that you have to have the 
flexibility and the functionality and the 
attractiveness for th~se young people that as I 
jokingly said last night, l; spent the night 
having a great time with 50 and 60 year olds 
who are .going· to go out and count barns in 
Eastern .connecticut and he- sai.d I like that too 
and I sai.d that's beca.use you're in my age 
group, but if .I discussed it with my high 
school senior from Bolton who is with.-me today 
or the young attorney fr.om my office, I'm sure 
they'd roll their eyes and .. say, good, that's a 
good time. 'But, yes, I would· not necessarily 
be able t·o enjoy the creative juices that go 
into creating a Pixar -- I enj.oy .it af.~er, 
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because I don't: think of those same terms 
because I'm not that age anymore. 

In your vision of this, having just·described 
Pixar, will -you think about and perhaps·get 
back to us., abput an improv~ment into this 
b_il.l, something that you would think, perhaps, 
that we could look at for th_e 18-34 yea~ olds 
as· we're trying to approach the next generation 
as well, but_ .. the next creative link. Thank you 
very much. 

SUSAN TALBOTT: Actually, this is a subject that we 
spend ari inordl._nate amoun't of time thinking 
about at the Atbeneu~ anci a):>out a year and a 
half ago,· we ,,started an initiative to att:r;-act 
just-this -age group. And, I started the 
initiat-ive with my staff who are th~t age group 
and jus·.t essentially set them going. Arid, as 
the oldest museum in the United States, it's a 
hard sell for us, you know., we're -- we have a 
history pf being thought of af:;l-stodgy. And, I 
want to say,· well good, just use that please, 
but that seems t_o be sometimes --

REP. SAWYER: But, we were the flower children, how 
could we ·be-stodgy? But, _age is an_ interesting 
development. 

S_USAN TALBOTT: Yes, yes. But, anyway, not to 
belabor this, we recently actually, last ·Friday 
night-, had 75_0 people between the ages of 21 
and about 31 at the museum and we had to turn . . . . 
hundreds a-way bec~use we did a rock concert . 
Now, museums_ around the country are doing mo~e 
and.more of this kind of thing and I think that 
first, :before you. can educat·e, you have .to get 
them in your door. And, ·so we go all of these 
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kids .in our door. We also started another ' . 
initiative-. We have. a Firs·t Thursday Night 
event; ni~riy organizations ·have a Firs·t Thursday 
Ni9ht events. Arid·~ when I first came to the 
Atheneum two'years ago, everyone there was my 
age or older anq it was not diver~e, either. 
And., ·again,, th:ls.-- same team of young sta:·ff 
members got· to_gether with my blessing to _change 
the dem·ographic ,of that audience anq. what we 
found because of what we-• re offering and we 
even have a littl~ formula on what we offer, 
now th~ d,emog_raphic is ·that -same younger 
dern9gra,phic and our attendance has more _than 
doubled.·for those .events. Iri fact, in January 
be.cause of thos~- kinds of events and also 
because ·o·f our Masterpiece Series with 
Rembrandt and our reunited mast.erpieces that we 
have on now, we had the highest January 
attendapce since 2004. Thank you . 

REP. WILLIS: Thank you, very, very much. 

Michael ·Morand from Yale Universi-ty. 

MISHAEL MORAND: _Good ~fternqqn, Repres·~:mtative 
Wil_lis, Senator Handley -- Mike Morand, I •m 
Asso.ciate Vice President 

REP. WILLIS: ·oh, Morand, I'm apologize, I get-
MICHAEL MORAND: That•s okay, no worries 

Associate Vice Pre·sident of· Yale University, 
I've also just recently completeQ 20 years of 
service on tpe · A~ts Council of Greate·r New 
_Haven and happy to hear of yo\}r leadership in 
the northwest' corner in that area and also have 
been on the N.ew· Haven Free Publ i.e Lib racy Board 
for ten years, perhaps most importantly, my 

.partner, Frank-Mitchell does curatorial work at 
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"the Wadsworth and the Connec_ti~u-t Birdcraft 
Museum as weTl as work with CPTV. So ·we 
believe in the A-rts., personally and 
ins'tituti~nally. · 

Plea~e .to be here from Connecticut's cultural 
capital I New Haven, at the stat·e capital to 
talk ~~o~t community-capital built by the 
creative. sector. I know that Representative 
Cand~laria will agree on the assertion about 
New Ha:ven as creative capital .. 

I'm very· happy that you·•ve· ra_ised this bill, in 
f.act:, the Co-Chai;r~.and, the Committee for the 
leadership on. ·this~ the creative economy is 
.important. It '.s. one of Connecticut Is 
competitive advantages. We like al;I. ·states 
face challenges, but your recognition that we 
have ·tremendou,s assets is wh,at will see us 
through those cha_llenges . 

Yale Univ~_rsity"is certainly part ·of the 
creative economy·. A f~w statistics that I' 11 
highlight,· that .are"also :ln my written 
testimo11,y in greater detail. We're the only . 
independent"in,stj,tution with four professional 
schools in Art~ Architecture, Music· and Drama 
that ~re all at the top of their field. we 
have· 1, 100 graduates in Masters and Doctoral 
degrees from those tour professionai schools, 
who live in Connecticut. 

We have two world class museums of visual art, 
both of which are a,lways fre·e ·arid open to the 
public. Last year the Yale Art Gallery had 

- 16E!, 000 visitor-s, the Yale Cente.r for British 
Art had 107,000 visitors. Those two combined 
have n~arly 300,000 objects in more than 
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350, 000 square feet of. building spac.e and 
growing. Ou:J:; Natural .History Museum,- The 
Peaboo.y,.had 15.3,000 visitors. The Yale Rep 
had 47,ooo patrons. 

We're very happy that our arts are not confined 
to New· Haven, though focused _in New· Haven. We 
have a wonderful summer program in Norfolk and 
the.W~lpole Library in Farm"ington. We have 
more than:200 concerts on campus each year, 
almost all of which·are open-- or, all of 
which are op~h to 'the public, most are free. 

And, just a few economic data points. Our 
direct spending, ·_not indirect, direct spending 
just in our- art .schools, museums and libraries, 
is 200 million dollars a year. That generates 
direct payroll to Connecticut residents 
employed in those -schools, libraries and 
museums of 90 million dollars. We a:re well 
along in inyest~ng hal.f a billion dollars of 
our own funds in capit:al facilities in the 
arts. 

Thousands of school children from New Haven 
area schools and throughout the stat·e COJlle to 
our museum~ during the school day after school 
on weekends a:nd for summer programs and out 
facilities are·broadly used by others. We're 
home to the New Haven Symphony 9rchestra, the 

- Interhat-'ional Festival of Arts and Ideas 
uses our facilities during June, just as two 
examples. 

And, our effo~ts generate substantl.ai positive 
impres_s_ions in na-tional and internat-ional print 
and el·e-ctronic media and film and television. 
The val.ue of the arts and of Yale arts· in New 
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Haven' s renaissance., I think is fairly clear.· 
We are a resilient cfty amidst this terrible 
economic ctrisis,· in fact, .listening to John 
Dankowski~ broadcasting live from NewLondon on 
the way up., he not~d ~hat we are -- he 
descri~ed· :~ew Ha,ven ·.as thriving. 

And, one. dat·a point, just to close on, iast 
year, nationally; .there were 8 percent fewer 
hotel :rooms ·sold throughout the country. In 
New Haven, it was flat. In an economy that was 
ro~ust, flat wou,ldn'' t :be good. In our economy, 
t·o be e~ght percentage. points above the nation 
is really g~eat and :that obviously is driven in 
no small mea-s:ure by ~he concentration of arts 
and cultural ·facilitie-~ and thus- supports the 
hotels, ail the jobs and other economic .impact 
that they have. 

So~ I invite you to come down to New Haven 
s_oon, _enjoy -our free museums, fre.e concerts 
with the m0ney you save on admissions y~u can 
enjoy fine dining, great retaii and boos.t the 
entire ec_op.omy in addition to .. the creative 
e-conomy. Thank you very much. 

REP. WILLIS: I was g_oing to say pizza.· Thank you 
very much, I appreciate your coming up here 
and_we were just talking about you, how much 
you appreciate it. Any reaction in t·e_rms of 
how you' would envision this Cquncil moving 
·for.wa,-rd, I rnean, what elements should it-
contain, members -? 

MICHAEI,. MO~: $ure. As a former • alderman in New · 
H;aven and someone who's been engaged in the -
legis'lative and political. process, I did read 
the proposed subs~itute bill and the language 
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that YOU I ve caine up with. . I might suggest 
that, you know, we do have this study which 
you're all familiar with which is not a small 
on~ from CCAA about .the economic impact of the 
arts from 2006, so I don't know that there 
:needs to be a complete· redo· of the wheel. 

I would su_ggest you focus not only on analys"is, 
which is· part-a~ the. bill, that's important and 
I think it'S good that you've got a five year, 
so you check in over time and that core of it 
is good. But, if I w~re you, I wouldn-'t be 
afraid to be a. l.ittle bit more directives on 
policy at the beginning. When the conversation 
went on -c;tbout ·sort of what you include in 
creative, .I W:ould offer the following~ My own 
professional degree is in divin~ty -- don't 
show it very often, but I think a lot about 
what Bill Coff.in~ the lat.e Chaplain of Yale 
u~ed to say, which wa·s, you could be so open
minded that you! brain falls out. 

And; you could· describe anything as being 
creative, obviously, so I think being focused 
as tbe bill has, -and focus ·s.omewhat on core 
art_s and cultural is useful, which is not to. 
say· that· other things aren't· creative, bu:t 
that's useful. Apd, likewise think about how 
you might·bound it a: little bit in terms of 
p·alicy direction ·:~oecause I don•·t think any of 
you -- what· you're getting at is· improv.i,ng t_he 
economy, not merely study.i,ng it. 

~r. Carstensen is right, you can~t manage what 
you can't measure, so the ~easurements are key,. 
but· you . all · have experience ·as legisla-tors and 
in the organizations·in·your own communit-ies, 
so I wouldn't ·be shy of pointing this group 
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tha~ you'll pe calling together in really 
examinipg son.te· spec·ifl.c policy ·directions. In 
my writt~n testimony I of·fered up a few based 
on our experience in New Haven as well as my 
own experience in the arts and culture outsiQ.e· 
of Yale as well as within. 

Those ~re f-iv.e simple ones. One is which I 
don't think is thought -a lot about is pilot. 
Pilot is often been seen as a municipal aid 
program fl.ill_ ·stop. It in fact is one of 
Connecticut·' s best economic development 
:programs. because_ you have encoul;"aged 
munici;palit·:i,es ·to embrace the growth of 
colleges and university as well as obviously 
tertiaty·hospit:als, key drivers of the economy 
overall includ~ng the creative economy._ 
Likewise., . having merit based funding for arts 
.and cultural ·o:r.:ganizations is useful and. I 
think a lot about w:hat the legislature has done 
in st.em cell. 

You put a pot of .money that wa~n•t line item, 
it wasn • t dedi.cated. It was just a pot of 
money competitive. In the scheme of things, 

· .. not a huge amount of money, but ·one where given 
the size ·of Connect-icut it • s made an enormous 
immediate _d.ifferenc·e and put us on the map and 
so we· need to be c;ompetitive as a s.tate so I 
think_ that i.s a useful policy area. 

. . 
Marketi-ng of the arts, you've heard that from 
everyc;me, and we· simply ·cannot as. a state put 
Yale aside, New Haven aside, any qne of our own 
places. we· CC!lnnot disarm ourselves. Whether 
~e like it _or riot 1 others .are very robust in 
that area and we need to be competitive in 
marketing the state for economic development 
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and tourism. Cities ·are a place where arts and 
culture. are concentrated. 

They•re enjoyed by people all over the sta,te -
their not 'the only place. I love the Florence 

-Griswold Museum.· Frank, as I said works a:~ the 
Birdcraft· Museum· in. Fairfield, but cities are a 
pl~ce ·where arts and cultura~ organizations are 
concentrat·ed-; so policy initia.tives that the 
legislature and·the state have support~d that 
build up cities, are import~nt -- Mass transit. 
To the _point· aboqt you. keep the. 18·-34 year olds. 
here; l~vely dqwntowns are a key element of · 
that, so that I would offer up ae one way·of 

·thinking·. 

And, then, pre-K 12 arts is.important for the 
· next generation of aud,ience members as well as 
creative workers and it's one where there clear 
a:n.d we all. .read the stories.and s9me of you 
probab~y see in your own districts~ is_ sues· of 
scpool · dis.tri~ts dialing back on arts as they 
are on other things given the current financi.al 
realities. 

Conne·cti\c.ut can be proud of our school system, 
including· tJ:le enrichme·nt ac.ti vi t·ies and core 
arts·and dulttiral stuff 'and if you•ve been to 
downtown New Haven lately, you•ve probably seen 
the g~eat Cooperative· Arts and Humanities · 
Magnet High School which·~s a regional magnet 
high school that ha~ kids comi_ng. from 40 towns. 
designed :bY (:esar Pelli, world class architect 

.. ·bas·ed in New Hayen, and tha.t really -,.. .· 
something that you all s.hould be proud of -
you all helped support that with the bonding 
dollars as weli as the on-going funding for 
magnet schools . 
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So, that is clear.ly -- and Hartford obviously 
. has some -grea:t examples of K12 school sy:stem 
serving both ·Hartford aha regional schools that 
I think· is important. So, lori.g story.short, 
study is great -- important, you can't Q.o 
anything, can't benchmark anything, b:ut I would 
encourage you to also ma~e a ·charge that may · 
not limit -the task force to looking· at ~hinss 
:Put pro.rnpt. ·based on the· good experience that 
you all 'have for policy initiat.ives so that it 
doesn't merely go off and become another study 
that is interesting and us.ed by -those of us w:ho 
like data but not (inaudible) . 

REP. WILLIS: Senator Handley has a question for 
you. 

SENATOR HANDLEY: Thank you. Since we are the 
Higher Educa.tion Committee, one of the ways 
tnat you've -been d_esc~ibing these developments 
in the S.ta.t:e of Connecticut., New Haven · · 
particularly, s.eems to focus on the connection 
of higher educa·t'ion institutions and the local 
arts world arid the community and certainly I 
think that's what we are looking for the role 
of this Committee to do to help to foster that 

. .:._how: do we-- put :I listened to the same 
program thi-s morning that you were -- how do we 
prevent such a disaster as occurred in New 
Lohdon, we are the ·eff'ort· of the local college 
and the community _and business., t:7he .whole part., 
so address that -- do you have any thoughts on 
that? 

MICHAEL :MORAND: Thank you, Senator and I don't know 
about you, but .I .-m going to make my next da:y 
trip to New London and the'Hygienic and things 
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around there. I've been thinking about it and 
hearing_the where we live show this. morning, 
really prompted me. 

SENATOR HANDLEY: . The Hygienic: used to be a 
restaurant when I was at school. 

MICHAEL MORAND: One· of the comments made by someone 
there on the show was, I think it was somebody 
who had ·se:r;ved on the Town Council and is back 
on it now and thinking, we're always having the 
same ~onversation· when I was ·here 20 years ago~ 
it was the· same conversation and he said, you: 
look·too much at the silver bullet. 

At Yale for whatever reason, baseball ·me·taphors 
have been used a lot. One of ·our former 
presideil.tS became the Commissioner, our current. 
President-Rick Levin has served on the 
committ~e to review Major League Baseb~ll 
organization, .an_d .Linda Lorime.r who w_as one of 
the cataly~ts for our efforts and is the Vice 
President and. Secretary of the University, 
noted thinking, not only about Yale but about 
our engagement with toWn and town redevelopment 
itself, to get runs on the board you don't have 
to hit grand slams. Hit .. enough singles and 
doubles consis~ently, occasionally knock it out 
of the park, you'll get runs on the board. 

And,,_ if you look at New Haven, I think that 
really is why we have succeeded, you know month 
to month you m.ight not see ·a whole lot, but · 
over the course of 15 years, and you can really 
judge·it in a time of downturn better than up. 
I mean when times ~re good, all of ll"S can spend 
money, it's great, how hard is that. ·But, in a 
t;ime li)te th.is, s~eing .resiliency shows to .. mix 
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metaphors, the seven legged stool can afford ·to 
loose .o_ne.· And, ·so r.ather than betting. the 
farm, and arts. and culture are very important 
i~ that , . in having .a mix, you know, l. t ' s not 
put 100 p_e·rcent ~f the bet.s in -- I suppose 
successful players and gamblers never -bet the 
whole a~ount, so -that· I think· is what sounded 
to me was· _working in New London and certainly 
has beeh the case of New Have~. 

So; pay some heed that it'• s not jus.t the pig 
'ticket i terns 1 it IS a robust mix and arts apd. 
culture,. the ~mall organizations mc;ttter, they 
feeq irit:o the lar·ge ones, vice versa, public 
institutions, private: institutions that . 
corporations have a role to play, philanthropy 
and foundations. That !'think is.what one can 
learn from what happened in New London and has 
happened in other place~ a~ound the _country. 

REP. WI~LIS : Tha_nk you. very much. . ·we may call on 
y_ou again as we move forward on this. 

MICHAEL MOR)WD: Thank you and thank _you aga~n fo·r 
leadership in this ar.ea. 

REP. WILLIS: . Oh, it'~ an interest of mine and I 
hope 'that· we can really make something happen 
in the State of Cqnn~cticut. 

JOSPEH ULLIAN: Good afternoon, .Senator Handley, 
Representative Willis and members of t~e Higher 
Education c;tnd Employment Advancement Committee. 
For the rec:::ord my name .is Joseph U1lian. · I •:m 
speaking for a numb·er of faculty members a~d 
staff pe.ople . from Southern who are interested 
in put-ting to.gether a MFA program in digital 
media production. And, what I'm here for, I'm 
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in-favor ·of this bill and what I'm here for is 
to encourage youto look beyond the traditional 
arts and to look, into area:·s where we can grow 

· the economy. You ire calling the bi~l. growing a 
creative- economy·. Where .can we grow? 

One area that. I thin~ is ripe for the 
9evelopment. is the digital. media· creative 
indu~tries. · I kriow that there was a question 
here, what defini.tion would you have for that? 
And, the definition is those industries that 
packa_ge infortnat'ion ·for entertainment, for 
education and for business. 

' I think that (:onnecticut•s.wealth is with the 
repositories of information .and intellectual 
a:nd creative innovation, our public and private 
instit·utions of higher education. We should be 
leveraging this resou;rce to grow new 
info;rmat.iort ·industries and thus grow our 
economy. I know in the past. you've looked at 
.film mak;i.ng, the· film Jllaking industry and the 
notion of tax incentives for the film making 
industry an4 that's one industry and that 
should be -.., that industry should be· 
encouraged. 

However, that's j·ust one kiJ,'ld of creative. 
industry tbat needs to be nurtured. 
Connecticut :needs t.o get out in ·front of the 
te.chnology revolution .as much as it can. 
Technology is .forcing chang~s in the ways that 
we .organize information, the w~.ys that_we 
distribute inf:o.rmation and the ways that -we use 
information. -And, opportunitie~ will arise and 
Connecticut needs t·o develop a creative· digital 
media infrastructure to take advantage of these 
technologies .in order to expand tl:le economy . 
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And, I give as an examp;t.e, about a month or so 
_ago, Appl~ l.ntroqu_ced a tablet device, the iPad 
and tpat device simple enough innovation, but 
-it points to .a revolution in the way that 
information is going-to be and creative 

_information is ·going to" be distributed. 
Students are going to be able-download e-text 
books, electronic text books. Everybody'S 
going to get -~ccess to newspaper~, electronl.c 
newspap~rs- and ele.ctronic magazines,. and it • s 
not just going to be ·text based. In the future 
these products are going to be .enhanced with 
m~tion g_raphics, with interactive strategies .. 
Somebody is going to have to produce this ·kind 
of work· and industries are going t<> spring up 
to do th~t. And, Connecticut should be funding 
thi-s -kind of work so that our sta~e i"s re·ady ·to · 
welcome and encourage this kind of· industry. 

You talked about -- again, I've heard talk 
abou·t tax inc;entives -- there·• s other things 
that need to be done. The old creative arts, 
we talked about making sure that the·re .. a:re 
lofts for artists. W.ell ·that • s great for those 
arts, but_ for the digital arts you need other 
things.. You need funding for access, high 
speed access to the internet, you need servers,. 
_you need t·echp.ical support, you need software 
support and those are the kinds of things that 
should be .funded. 

One example of a strategy for industry is to 
creat.e something like a mast~r of fine arts 
program in-digital media. That•s what we•re 
looking to do at Southern. And, again, one of· 
the other things in the paper that I think is 
interesting, is I gave some ·examples of 
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students, my st.udents, who graduated from 
s·outhern and left the state. They '.d love to be 
back work.ing in the State of Connecticut but in 
orde·r to do that,· they })ad to go somewhere else 

. ·where -- that was more encouraging. You know I 
·peopie like Eliz~b~th Missan~Yost who's the . 
head of re_giona~ programming for the J:Iallmark 
Channel . . She.' s ·from Tru~ull; she •.s got family 
in Trumbull .· She would love to be back here. 
But, the f·;i.e1d is not supported here. And, I 
give "some other examples. I would welcome any 
que·stions or comments. 

REP. WILLIS: Oh, the first ;here, _Representative 
Dillon .. 

-REP. DILLON: Hi, ~hank you. I'm so glad to hear 
you. Some of. us ~ave m~ltiple commitments at 
the s~me· time ~nQ I really-wanted to hear your 
testimony. I'm. excited that Southern is 
intereste9. in participating in this and other 
states are way ahead of us. A very good friend 
of mine'· we were graduate stude~ts together at 
Ohio State ·in the 70·' s is the head of the film 
department in Montar)a, at Montana. State in 
Bozeman. And~ I realize it's very popular to 
make fun o.f Bozeman now,_ but actually they've 
had a v¢r'y aggre_ssive film depa·rtment at 
Montana State· there and Dennis is" the head of 
the .department, and ·they're moving into 
digital. A_·River Runs through It, was filmed 
in that town and so that there ~re many number 
of. other states who are s.tarting t·o look at a 
very positive role for higher education 30 
years ago. And, so, I will never say anything 
negative abdu~ Bozeman, really. 

JOSEPH ULLIAN: Interesting that you should say 
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that, one of my former students :i,s now head of 
the wildlife documentary program at Montana 
State. 

REP. DILLON: Well·, there you go. Well, Dennis does 
film: ..... 

JOSEPH ULLIAN: He . would love. to work in· 
Connecticut .. 

REP. ·DILLON: · We .start:·ed out. getting a Bachelor for 
English and I went. iilto health care and he went 
into popular culture. And, so and is very, 
very intense about the r.ole of higher· education 
and partnering with the private sector. ·I'm 
thrilled that Southern is at the· table and I'm 
really glad you're here. 

JOSEPH. ULLIAN: _·Thank you very much . 

REP. WILLIS·: Thank you. Any other ·questions or 
comments? 

Yes, Rep-resentative Giannaros? 

REP. GIANNAROS: Thank you, Madam <:hair. Good 
afternoon. .. Nice to have ·you here. Just -- I. 
heard yo\.,1 mentioning how .impor:tant digital 
media is e·specially for entertainment, I think 
it. ·is, I think that ··s the. future, ·frankly. 
But, we do. have, as ·far as I know, some special 
·tax creqit that applies to digital med.ia that· 
we passed in the Finance Committee and became 
law I believe two years ago. I don't know if 
you have looked into that, the Department of 
Tourism has all the details relating to that·. 

·JOSEPH ULLIAN: Bu~, it's not just tax· credits, it's· 
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the infrastructure. -The funding for high speed. 
internet access -- _I think it • s Verizon that is 
asking communities·to apply for their even 
higher speed access and those are the kinds of 
things that we should be doing. We need to 
support the-industry in that way. 

REP. GIANNARO.S: And, watching my sons always with 
the el.eci:·ronic devices, I know ·where .. we • re 
heading, so it • s itery important . 'Thank you. 

JOSPEH ULLIAN: Thank you·. Thank you very much. 

REP. WILLIS: That is- all we have for· the sign ups 
for this pub.lic hearing. Is there anyone else 
who did not know to sign ·up or didn't put their 
name· on. that would iike to say a few words, 
they.: re more than welcome to now. Yes, you· can_ 
come up and ident·ify yourself for the record, 
turn on the microphone . 

.MARK KUSS_:: My -name is Mark Kuss, I'm ,a faculty 
member at Southern Connecticut State 
University. And, you know listening through 
the whole series of' testimonies, it seems like 
what people are asking for were some clear 
definitions and tJ:link so-q1.e of that actually is 
·not that hard to do. 

I think 'the traditional arts·· and we had 
representa.tion or people representing the 
tr.adition·al arts and did a very good and clear 
job of sort of_articulat:l.ng.that vantage. I 
think th~ traditional arts have a patronage 
base orientation which is quite different than 
entertainment industry arts or computer related 
media and digi t·al art's . 
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'!'he· tradition of the p·atronage oriented ·arts is 
on.e of.,_ and we he·ard it articulated a couple 
diffe-rent ways, individual .support, corporate 
support or stat·e support, but the· jobs and the 
economy related to that ~s essentially 
auxiliary - it's a result of something being 
put in--prace and people coming to consume that 
product. I tJii.nk· what ·we're culturally at a 
great dividing point and that's the movement 
away from the traditional arts and into the 
popular· arts ·which are technology ba,sed. 

At ·this .point it mani-fests. i_tself in a nuinber a 
different ways, :Put I think-the clearest 
example is for instance the video game industry 
now brings in more money than the entire film 
industry~ It's a well known fact within 
certain circles~ ·but· iri general the general 
populati;cm 'dc;>esn It· really, I think, understand 
tl1e amount of. economic power behind that· 
pa:J;"ticular industry. 

Digital media brings with it two kinds of
interest;i.ng facets. One i.s that it's not 
necessa~y to be located centraliy in one place. 
Pe~ple can.wqrk essentially in dislocated 
spatial situations but still work together. 
·It's not bringing -- the idea of I -guess· ·the. 
brick and mortar location is being·altered in 
this form of the industry. 

What I can see is that if we can get an 
educated sort of yout:Q interested in this 
particular industry and I think it'"s we· never 
said :where we work "but I th~nk everyone no'tices 
that primary consumption,. cultural consumption, 
tends to be via digital media these days. If 

-we have·a,n educated base that's fluent with 
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that technology and able to manipulate it, then 
generating jo_bs has to be, I think·, tied to 
some form of lo.cating this educated populous to 
an industry· that will allow_, I guess ·a central· 
focused industry, that will allow .satellite 
start ·ups for tpis. 

I lived in Seat-tle for a number· .of years, arid I 
thought the Microsoft model was· a really great 
model and one that could be used in Connecticut 
and ·that is there was the central primary 
corporation,·but a huge larse economic block of 
wealth in ~he city was tied.to start ups and a 
lot of those sta;rt ups would; work in 
conjunction with Microsoft or funnel 
information to Microsoft, but a lot: of them 
didn't. A lot of 'them that·was their soal but 
ended u}? selling their product-elsewhere. But, 
they were attracbsd to that-location by the 
fact· that ther~. was a. strong industry that 
coulc;i support· satell-ite start ups.· 

In ·terms of just, being clear about definitions, 
I" think the fact that traditional patronage 
based sense of what the tradit.ional arts· are, 
is not some.thing that will go away I. but I also 
don '·t think other than it functioning as a 
cultural lure or a tourist lure, ~t doesn't· 
nearly have· the.same potential as·the potential 
of developing digital ·arts in this location. 

And, I think a lot of that could be enacted by 
working closely with the busines$e·s· that ar.e_, I 
mean t:tlere are_.a, huge nU,ritber of really, really 
important busine~s:es that have th~ir 
headquarters in this state. · A lot of. what 
we're doing at Southern is trying to develop an 
educated student base that can go out and enter 
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into those corpo~ations working in th_eir 
advertising ag~ncies because they have that 
knowledge base. With that knowledge b~se, that 
means we.• :te putting people, our own peop~e, 
irtto those jo:t;>s as opposed to those· jobs being 
filled by outsiders which does happen a lot. 

And, if w~ were ~ble to develop a system where 
a l·ot of this di.gi~al media staz:t up · 
s.ensibility could be supported through those 
business and maybe via tax credits to the 
busirte~Ses for aliowing external start up 
functions to be funneled into those 
corporations, we might have. a good chance of 
developing a section_of the ecortomy that hasn•t 
been.developed yet. 

REP. WILLIS: I should clarify something about .the 
definition. We, at least. it • s my vision for 
this legislation, that this Council that would 
be ·creat:ed ·to look at the c.reativ~ economy, . 
developing the cz:eative·economy in Connecticut, 
would very much define what is meant by that 
and as. you were sayirtg, it can be you know, the 
traditional culture but· that really wasn • t my 
vision. 

My vision _was much broader that you could 
defin~ not just the traditional ones that we•ve 
talked about here, but other s~c.tors like 
digital media, like film, compu:.t·er gami.ng, 
design~ you know, all of· that could be part of 
tJ::le -- people who become archit~cts, people who 
go into advertising ---that•s .all the creative 
economy it doesn•t have to be someone who has a 

-degree ·anc::l that :they•re going·to UE;Je to teach 
art, but something much broader than that. 
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It could :Qe just that they're ent~epreneurs 
that we • re t-rying· to get: them to think 
creatively to T guess·-·..:. it reatly, rea·lly 
solves 'the pr0blems, I guess a world that is 
more right·-br.ained than left-brained is -- as 
Daniel Pink.Said,, you know that•s what we need 
to. not loose f.ace with that and maybe so many 
of the things that we do her:e focus on peopl~ 
who.don•t out of the box and think left-brained 
and not ·see the value that we have here in 
Connecticut by people who think creatively and 
innovatively and what that all means and what 
we cart do as a state to encourag~ that. · 

And, I do thin)t there's several components 
about --.you know, I'm looking at you·know 
cities and.small towns that have come back 
based on a new economy. You•re looking at we 
don •·t need that . We can have a very diverse 
spread out - somebody who wants to do software· 
devel~p~ent c~uld live anyw~ere and I see that 
in my own distriGt because l have areas that 
don • t have high speed inte-rnet and I have 
g~aphic artists and I ~ave film makers and so 
forth tha-t live in Litchfield County and they 
have to go to New York three days a week 
because t:P,ey can• t do the wor.k· tha·t they h_ave 
to do .from · Li,tchf.ield· County. SO, those are 
deterrents right 'there in t.erms of economic 
development. 

Well, I want to thank you very much for your 
testimony. And, with that I wil·l close this 
public hearing . 
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Good morning,_ Senator Hapdley, Representative Willis and members of the committee. 
For the record, lam Janies W. Schmotter, President of Western Connecticut State 
UniverSity, and I am hete to speak in support of proposed Bill5028, which concerns the 
development of creative !=(:onomy in Connecticut. · · 

I provide this te&Pmony fror.n two viewpoints: first, as the p~dent of a university for 
which the artS ire a.majot focus and which is the home of the Connecticut State 
Univeisity System's oniy School of Visual and Perfonning ~;second, as a fonner 
business school dean who has had experience with economic development in three states 
during my career . 

I believe that Connecticut is favorably positioned to make the d~elopment o( an 
economy based on ·the arts and other c;reative enterprises an important comparative 
advantage. I cite three reasons for thi~: 

I. Co~cut's location near New York City, one of the world's greet creative 
hubs.. ~ot ·be duplicated by other sl;a~. We are also close to similar resources 
and· outlook in the Boston and Providence regions. This loc~~ wouid make it 
possibJe to c,:reate here a "creative corridor" to attract both individuals and 
enterprises focused' on the arts and creativity. Economic development theory 
·stresses the jmpo$nce of such conidors, and this is a uniq~ strength we have. 
No matter bow hard. )'9U tried, you could not accomplish. this in Kansas or in 
Michigan;·whete ·in fact" I participated in an unsuccessful effort to do so. 

2. Connecticut. a,lready has a significant population of individuals whom the 
economic develapment guni. Richard Florida would tenn members of the 
"creative class." His argument is·that such highly educated, high mcome folks 
attract others like theni and so bqild i creative economy. I knOw we have 
clusters ot such peaple-artisis, dCsigners, writers, rrtedia.deVc:lopers-in'New 
Haven, in ·Litchfield :imd Fmrfield Counties,. and in Hartford: ·No doubt they 
re5ide elsewhere in the state as well. Again, this is a comparative advantage that 
is difticult to build from scratch. 

11!1. WIIHI: H~HI. DANBURY. CONNEl:-rlt:IIT Ob810 www.wcsu.Fnu 
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This is certainlythe.:C:ase for us at Western Connectic~t .State:University. Our School of 
Visual and Perfonning Arts produces graduates w._o add to the creative talent pool of the 
state. More than half of the public school music teaChers in the state~ Westcm~ ·grads;· 

. ma~y of~ur ~hie design grads work for major Connecticut corporations; and our 
theatre al~.notonly iabor on Broadway antl.in LA, but also in Connecticut venues 
S1lch as die -Long Whad'Theatre. 

In ~tion, l)le many public programs in arts that take place on our campus-plays,. 
concerts, gatleiy exhi~itions, our annual compqter anim&tion festival~e Danbury a 
mo~ attractiv~ vibiant envi~nmeiJt. Our· local econODiic development team employs 
these ~~ ·in,seekil)g·to; attraCt business, and they tetl me.itmak:es a 'diffe.rence. The 
creative activjty also ·makes the region a hotbed of more ~~-cJe&tive activity, from 
coffeehouse readings to experimental music to summer Uteatre. And becaUse of our 
comparative.advantage in the arts, we have been able to forge productive partnerShips 
with other arts orgariizations ·such as· the Charles Ives Centet and the Connecticut Film 
Festival. . · · 

Dailbtuy and Western's experience dem~nstrclte how Richard Florida's "creative class'' 
can be nUrtured U.. Connectic~t. We have an: Opportunity to deveiop such an environment 
statewide, and I ·encourage the process that this bill outlines to begin tlia:t work. 

Thank you. 

/ 
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Higher Education and Employment Advancement Coinmittee 
10:30 a.m.- LOB Room 2C 

February l5, 2010 

Good morning Senator IJandley, Rep~entative Willis and members of the Higher 
Education and ED;lployment Advancement Committee .. For the record, I am Michael P. · 
Meotti, Com'missioner of Higher Education. 

House Bill 5028 An Act Concerning Developing the Creative Economy recognizes the 
strategic importance of creative activity in shaping economic growth and quality oflife In 
a community, region, state and nation. lwowd use·Richarc{Florida's broad definition of 
"creative activity'' to.include scientists, engineers, managers, 'innovators, and peopie in 
res~· and d~elopment, as well as ·artists •. writers, ·and musicians. He calculates that 
this group tepi-eseD.ts 30 percent of the U.S. workforce,. with 50 percent ofwages eamed 
and controlling nearly 70 p~ent of discretionary spending in the US. In all .likelihood, 
comparable numbers for Connecticut would be ·higb.et~ 

A very incomplete, and quick scan of the Connecticut landscape shows a wide range of 
creative institutions inclurl;ing the Hartt School ofMusi~. United Technologies Research 
Center,.Yale School:of Architecture, Blue Sky Studios, GoodSpeed Opera House, 
Priceline, UCONN Scho.ol ofMedicine and more. When·creativity'is translated into 
economic activity, it can Cl"e3-te jobs, ·increase family incomes and efCPand local 
economi~ at ~.pace far above the gro~ that comes from less knowledge-intensive 
activity. . 

Higher education and the creative economy are completely intertwined .. Metropolitan 
regions that rapk high on creative economic activity have high concenttatio~ of colleges 
and universities. Most jobs in the creative economy requfre post-secondary degrees. 

The Department of Higher Education is haiJpy to be supportive sho~d you move ahead 
with this· idea. While we can help connect the higher ed~cation eommunity to this. 
initiative and provide some administrative assistance to such a study, I .do need to caution 
you tb8t DHE does not have the technical expertise to conduct the wide range o{ 
sophisti(:ated economic ·anal~is that would be required. 

Thank you for yo~ .consideration. 

61 Woodland Street, Hartford, Connecticut 06105-2326 
\'Vw\\r.ctdhe.org 

An AJ!irmtltiw Actian/Egurd. Opportun~ Emp/ayer 

~ 
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Testimony before the Highet Education Committee 
Susan Talbott, Directo.r and CEO 
Wadsworth Atheneum Museum of Art 
February 25, 2010 

Thank you for. inviting me to speak Madam Chairman. 

I have been the director of the Wadsworth Atheneum in ·Hartford for ·nearly two years. 

I've had a .long careey in museums in several regions of the country in cities large and medium 
~~~ . . 

~ 

Today I'd like to tell you about how museums I've run have ·contributed to the economy of their 
cities. 

It's obvious how large city museums such as the Smithsonian Institution where I came here from 
draws tourists that spend money in hotels, restaurants, and other induStries that profit from 
substantial tourism. 

Medium sized metropolitan areas such ·as this ·region of Connectjcut can profit f'r!>m lively 
engaged museums and' th~t benefit is shared by the· state. . ' 

The opportUnity here is great but more can be done· here to exploit our.cultural assets. 

]3efore working in ad.miiljstration for the Smithso~an. I ran ~ m~jor art museum in Des Moines, 
iowa, the other insurance industry center in the country. 

IIi. mY seVen years at the helm of the Des Moines Art Center, I helped begin a cultural renewal of 
the city -·.a·partnership between government, business; local art collectors (one who has 
relocated to .ConnecticJlt}, and the museum in Des Moines. · 

Those of you who might have gone to Des Moines severa.l·years· ago may remember It as a quiet 
place with not much to do. 

Ifyou·went th.ere today, you'd see· a different city. In covering the presidential campaign in Iowa, 
the New YorkTimes did a front page piece singing the c~ty's praises. 

Recently, an article about how the city has changed was headlined ~·cure for Urban Blight: Plant 
lots of Sculpture ". It discussed our partnership, where major collectors of large scale sculpture 
gave works. to the m,useum--over 25· works worth over $40 million--and the museum placed 
them around the ·city in two different urban areas including a riverfront park funded by Principal 
Einancial: · 

Now Des Moines:is a destination fu the Midwest not a fly over-zone. 
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In addition, .the museum partnered with ·the city to curate a weekend s\unrner arts festival 
drawing nearly 30.0,000 people·. · 

Twenty. years ago I began a program called Artist and. the Community in Winston-Salem, NC. 
Artists came from all over to partner with community organizations to creat~ public projects 
addressing· local issues. 

The -most lasting result is a Center for the Sfudy of Afri~an American Culture and.Histoi:'y at the 
historical site of Old Salem. Tourists from around the world come to Winston-Salem for this 

·experience and now can also learn about the rich history of free African Americans during 
colonial times. 

I am recreating aspects of that community based program here in Connecticut,. where we have 
·such a lively ~ultural scene. 

At the Wadsworth Atheneum I. began a Community Engagment Initiative, which received a 
$500,000 grimt from the Hartford Foundation. for Public Giving. Now, we are·developing new. 
programs· to span the next 2 years. 

.. 
The major focus is on e_ducation and students. Museum on.the'Move is a. Wadsworth Atheneum 
pilot project focused on four urban Hartford schools. It is ti~ to literacy with the goal of linking 
the"artS with student p~o~~ce. 

It will be a multi-part experience with 16 docents going into 4~ grade classrooms and students 
coming her~ to visit. C~culum will be developed and .evaluated base9 on two of Hartford 
Public School'$ targeted Grade ~evel Expectations- oral language and Writing. 

The UCONN School of Education will be ev~uating the p_rogram and, based on outcomes, the 
program wi.ll be expanded ·to other 4th grade classrooms in the suburbs and oommunities. 
surrounding Hartford. · · 

My aim is to make the museum a center for learning. 

In the coming tw~ years the Atheneum will partner with dozens of organizatjons around the 
state: from schools and cultural centers to social service organizations and family centers. 

These are just some examples of how the cult\lral community can impact the health and economy 
ofour state: by b~coming destinations for those interested iii art and culture and by trainiil.g n~w 
generations to appreciat~ the rich cultural experiences our state has to offer. · 

Tharikyou. 
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The Honorable Mary Ann Handley and The Honorable Roberta B. Willis. 
Higher Education atid Employment Advancement Committee 
Connecticut Genera! Assembly 

Re: HBS028 An Act Concerning Developing the Creative Economy 

Dear Senator Handley, Representative Willis, and Members of the Committee: 

000298 

I am pleased to come up from New Haven, the cultural capi_tal of Connecticut, to the 
political capitol to testify ~bout the vital economic and community capital t~at the creative 
sector- builds for Connecticut. 

Connecticut faces many challenges amidst·the current global economic downturn. You 
in the General Assembly_ are acutely aware of the fiscal crisis the State itself confronts and the 
many diffic1,1lties that individuais, families, businesses, and nonprofit institutions face every day. 
Amidst these. challenges, it is important to recognize that c;:onnecticut has many assets and 
advantages, including those of its. creative economy. Our state. ~as an educated and talented 
populace. It has the competitive advantage of proximity to the ~ew York City, an international 
powerhouse of finance, media, and the arts, while enjoying.co~t and quality of life advantages. 
Connecticut is a place of innovation in the life sciences, the headquarters for a number of 
internationally successful American companies, and the location of key operations for a number 
of overseas corporat"ions. 

. Connecticut is also home to Yale University, one of the few truly global universities and 
an internatiol)al center for arts, culture, innovation, and creativity. A few nur:nbers illustrate 
the significan'ce and economic impact of the arts and culture at Yale University" for New Haven, 
its region, and the entire state: · 

• No other.independent university .has a full suite of professional schools in art, 
architecture, m.usic and drama of comparable distinction and there are more than 
1,100 graduates of these four schools now living in Connecticut .. 

• Yale University has two vyorld-class museums of visual art, both ·free and open to 
the public year-round. In FY2009, the Yale University Art Gallery attracted 166,600 
visitors and the Yale Center for British ~rt attracted 107,102 visitors. 

• These two art museums are stewards for more than 275,000 objects in more than 
350,000 square feet of.total building space, focused· in the heart of downtown. 

• The Yale Pea~ody Museum of Natural Hist~ry attracted 153,000 visitors last year; 

- 1 -
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• In addition to our three core museums, there are mpre than half a dozen other 
high-quality exhibition ·spaces open to the public, including the Beinecke Rare Book 
Library, Ste~ling Memorial Library, Collection of Musical Instruments, and galleries 
in the School of Art, School of Architecture, and the Yale Divinity School. 

• The Yale Repertory Theatre attracted 47,000 patrons in FY2009. 

• There are more than 200 musical concerts on campus each year, open to the 
public and most fre~ of charge. 

• Yale University's annual operating exp·enditures in the arts e),Cceed $200 million. 
The vast amount of the revenue for the.se expenditures comes from outside 
. Connectic~t, w~ile. the vast bulk of the spending is. done in Connecticut. 

• Yale Universjty's direct payroll to Connecticut resident employees in our four 
professional" schools in the arts, three mu$eums, and libraries e.xceeds $90 million. 

• Yale University is well.alon~ in a $50.0 million capital investment program in our 
arts facilities initiated in 2000. 

The statistics only begin to capture the impact and value of university arts for our 
hometown of New Haven,. it's downtown, the region, and all of. Connecticut. Thousands of New 
Haven and area school· children come to the museums during t~e school day,. after school, pn 
weekends, and for summer programs. Woolsey Hall at Yale is the home for the New Haven 
Symphony Orchestra and the International Festival of Arts and Ideas makes use o~ numerous 
Vale facilities during its run in June. Also valua.ble are the positive mentions that Yale arts 
generate in national and international print and electronic media; film, and television. 

The direct spending by Yale University on payroll and pur~hasing in the arts; the more 
than half. a million visits to Yale museums and shows; the usage of Yale facilities by community 
groups; and the extensive educa~ional partnerships with local public schools demonstrate the 
tangible value of university arts for economic and. community development. 

This value is also evident in the ongoing New Haven renaissanc~, with a livable . 
downtown that is home to thousands of people in part due to the cultural resourc!!S available 
and that attracts hundreds of thousands of visitors who come to visit museums, see a play, or 
enjoy a concert- and whci also often shop. in local stores, eat in local restaurants, and stay in 
local hotels·. New Haven's resiliency during t~e national .and international economic downturn 
demonstrates the vital role arts and culture play in a keeping a community strong. 

We at Vale l)niversity applaud your committee for proposing.legislation that will analyze 
and examine the impact of tl:le creative economy, determine ways t~ showcase Connect.icut's 
leadership in this economy, an~ su~port its vitality and growth. As thi.s committee, the General 
Assembly and relevant State departments, and a future task force consider effective policy· 
initiatives, we wouid like to offer a few priorities to consider to enhance Connecticut's 
competitive advantages in the creative economy: 

- 2-
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1. Maintaining the strength of the PILOT program for college and university property. 
Thanks to the leadership o.f the legislature for more thari.three decades, 
Connecticut is first-in:-class in PILOT. This _pro~ram is not merely a municipal aid 
program, but is a key economic development program. PILOT fosters the growth 
of the cr:eative cluster by encouraging municipal!ties to_ embrace and support the 
strength of tt'!eir colleges and universities, key drivers of the creative economy 

2. Providing robust mer:it-based funding for arts and cultural organizations. The State 
should be a partner in supporting Connecticut's wonderfuJ array of local arts 
organizations. To be competitive with other states and on the global stage, it is 
important that there be ~dequate, merit-based funding. 

3. Dedicating resources to marketing Conn·ectitut as a destination for tourism and for 
economic development. ·We cannot afford as a state to retreat from the arena of 
ni·arketing our many attractions. Such-investments yield strong returns. 

4. St,~pporting programs and policies that build ·livable cities and livable downtowns . 
. Arts and culture rightly exist everywhere, b'ut ar.e and always will-be concentrated 
in urban cores. Efforts to improve IT!ass transit, encourage downtown residential 
development, enhance public safety, and build. up retail and dining in center cities 
are synergistic for the growth of the creative economy . 

5. Developing the next generation of artists, creative ~orkers, and. audien·ce 
members through high:-quality arts programming in public schools. The arts are 
key both -to developing active citizens for a diverse and civil society and for 
boosting th.e creative economy in the years ahead. 

Thank you for the opportunity to testify and thank you for your leadetship in supporting 
Connecticut's current strength and. future g.towth in the creative economy. 

Sincerely, 

!\Jiichael J. Morand · 
Associate Vice President for New Haven and State Affairs 
Yale University 

www.yale.edu/onhsa 
http:Uyalearts.yale.edu/ 
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Good morning Senator Handley, Representatives Willis and members of the 
H•gher Education and Employment Advancement Committee. For the record, we are 
faculty members and stafffroin Southern Connecticut'State University and weare 
submitting written testimony on H.B. 5028, AN.ACT CONCERNING DEVELOPING 
THE CREATIVE ECONOMY.· 

A number of sources have been decrying the state of the economy in 
Connecticut Unemploymen,t is up and'young people are fleeing the state to establish 
their careers in places that are supportive of their career-aspirations. In order to 
improve the employment situation in ·connecticut, jobs n~ed to be found in areas 
other than the traditional manufacturing industries . 

.One area that seems ripe for development is that of the digital media creative 
industries. By that we mean those industries that produce and distribute creative 
and intellectually innovative products and ·services through the use of digital 
technologies. Connecticut's wealth is with the repositori~s of information and 
intellectual and creative innovation, our public and private institutions of higher 
education. We should be leveraging this resource to grow new information 
industries and thus grow our state's economy. 

One creative industry that has gained attention is the filmmaking industry. A 
vibrant filmmaking ·industry in Connecticut would result in jobs and revenue coming 
back into the state. That industry should be supported. However, that is just one 
kind ofcreative industry that·needs to be.nurtured. Connecticut needs to get out in 

. front of the technolQgy revolution as much as it can. Technology .is forcing changes 
in the ways we ·organize information, the ways we distribute information, and the 
ways we use information. Opportunities will arise and Connecticut needs to develop 
a creative digital media infrastructure to take advantage of these technologies in 
order to expand the economy. 

As an example, Apple recently introduced a tablet device, the iPad, that 
·points to a new· direction and opportunity for businesses in the creative digital 
media industry. The iPad will allow students to download textbooks and it will allow 
everyone to download books, newspapers, and magazines in an electronic form .. 
This form, however, will not just mimic the old text based print media. Rather, 
eBooks will use moving images, interactive functions, game style presentation, and 
something called "augmented r~ality". Somebody is going to have to produce this 
kind of work and industries will spring up to do so. Connecticut should be funding 
initiatives in business and education so that our state will be ready to welcome and 
encourage this industry. . · 

In order to grow this creative economy, certain conditions need to be met. 
Connecticutneeqs to under-take initiatives to facilitate the establishment of these 
conditions. First, there need to be financial incentives for people to start up 
businesses in the creative industry. Tax incentives and affordable space are 
examples. Second, these industries require a base _of trained people to support the 
new industries and. to attract businesses and investments into the State. Additional 
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funding for institutions of higher education to establish or expand programs for 
training the creative industry workforce would be ano.ther example· of h_ow the State 
could accomplish· this goal. _ , 

One example of a strategy for growing this industry is forth~ State to provide 
additional funding for programs like a Master of_Fine Arts program in Digital Media 
Production under consideration at Southern Connecticut State University. That 
program would draw upon th·e expertise in the following departments: 
Communic_ation, Theatre, Music, Art, Journalism, Library Science, English, and 
Computer Science. A core objective of this program would be to produce students 
who are able to embrace new technologies as they are developed and recognize the 
opportunities and challenges that these technologies pr:esent. In this way, they will 
be ready to reinvent their industries as the technology changes and thus continue to 
keep Connecticut's economy thriving: 

Currently, students who graduate from Southern Connecticut State 
University and who wish to go into these fields tend to le~ve the state because 
opportunitie~ in the creatiye industries are limited here. An examp'e is Elizabeth 
Missan-Yost, who recently was honored with the Distingu~shed Alumna Award from 
Southern. She is the ViCe President of Original Programming for the Hallmark 
Channel where she is in charge of more than cyventy-four made-for-TV movies a 
year. In order to pursue her career in filmmaking she had to move to Hollywood,
California although. she has family in Trumbull, Connecticut. She has mentioned a 
number of times that she wishes· she could do her work and live in Connecticut. _ 
Another former student, Mark Perez, an indep_endent producer/director of reality 
shows moved to Los Angeles in order to find work. He too would settle in 
Connecticut if jobs in his field were available. Larry_ Fitzgerald, Jr., is an independent 
editor who edits segments for the Emmy Awards show among other projects; and 
lives in the Los Angeles area. He grew up in Hamden, worked in New Haven for a 
few years, and had to leave Connecticut and settle in Los Angeles in order to move 
up in the world of film and vid~o. These are but a few of the many talented, former 
Connecticut students who have left the state to pursue their careers in the creative 
industries elsewhere. 

To stem this outflow of talent and to grow an industry th~t will bring jobs 
and new revenue to Connecticut, the State needs to fund _those programs, like 
Southern Connecticut State University's planned MFA program, that will generate a 
trained workforce for the new creative digital media industries. 

Respectfully s:ubmitted, 
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Support for the working draft of HB-50281 
AN ACT CONCERNING DEVELOPING THE CREATIVE 

The Bushnell Center for the Performing Arts, a not-for-profit performing arts venue located 
in Hartford, Connecticut, voices strong support for the working draft of H~~~028. AN ACT 
CONCERNING DEVELOPING THE CREATIVE ECONOMY. 

By implementing HB-5028 Connecticut will join a host of other states that have already 
enacted legislation designed to analyze the positive impacts the creative economy provides 
to state economies. and to encourage the growth and development of Connecticut's own 
creative economic sector. Often overlooked, the creative sector is a significant economic 
force that brings myriad positive benefits to our State-and, its contributions will grow 
should this legislation be enacted. 

Many people do not realize that Connecticut's creative sector: 
• Is a $900 million dollar industry that annually generates $244 million In direct 

economic activity for the greater Hartford region, and $436 million statewide. 
• Adds $145 million annually to the economy, has tripled its economic impact over a 

10 year period, and is poised for dynamic growth. 
• Supports cultural tourists who spend an additional $99 million on food, souvenirs, 

parking and lodging when they attend cultural events as compared to other tourism 
sectors. 

• Operates at an economic impact level more than three times that of the national 
average. 

• Generates more than three times the number of full-time equivalent jobs, more 
than 3.5 times the amount of resident household income, and more than four times 
the state government tax revenue. 

• Delivers $23.5 million in local and state government revenue annually. 

When communities invest in the arts; there is a tendency to think that cultural benefits are 
derived at the expense of economic benefits. A recent study by the Americans for the Arts, a 
nationally respected arts research and advocacy organization, conducted a study of the 
economic benefits of the arts in Hartford, Connecticut, that can be accessed online at 
http://www.letsgoarts.org/Document.Doc?&id=22. The study clearly demonstrates that 
Connecticut's creative sector generates extraordinary economic activity, jobs, and tax 
revenues for our state. When people from the creative sector tell you that the arts mean 
business-that's not just a slogan-it's the truth! 

Thank you for the opportunity to voice my strong support of this bill. 

'):~~ . 

Oavidfay, ~ 
President and CEO 
The Bushnell Center for the Performing Arts 166 CAPITOL AVENUE 

HARTFORD, CT 06106-1621 

m 860.987.6000 

FAX 860.987.6070 

lOX OFFICE 860.987.5900 

WWW.BUSHNELL.ORG 
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To: The Honorable Mary Ann Handley, Senate Chair 
The Honorable Roberta Willis, Boase Chair. 
The Honorable Anthony Musto, Senate Vice Chair 
The Honorable Juail Candelaria, House Vice Chair 
The.Honorable Dan Debicella, Senate Ranking Member 
The Honorable Pamela Sawyer,-House Ranking Member 
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Education That Works For a Lifetime 

Memben of the mgher Education. & Employment Advancement Committee 

From: Gail Coppage, State Director of Workforce Development 
Connecticut Community Colleges 

Re: Public Hearing Testimony re 
H.B. 5028, An Act Concerning Deyeloping the Creative Economy 

Date: February 25, 2010 

A 2001 position. paper from the National Governor's Association suggests that the [creative] arts can 
·be a "potent force in economic development .... " Arts programs have served as components ofhigh
impact economic development programs throughout the nation. Harnessing the power of the arts and 
culture as tools can unite communities, create economic opportwiity,.and improve the quality of life 
by: . 

• Leveraging human capital and cultural resources to generate economic vitality in under
perfonilirig regions through tourism, crafts, and cultural attractions; 

• Restoring· and revitalizing communities by serving -as a centerpiece for downtown 
. redevelopment-and cultural renewal; 

• Creating vibiaDt public spaces integrated with natural amenities, resulting in improved urban 
quality of life, expanded business and tax revenue base, and positive regional and community 
image;and . 

• Contributing to a region's "innovation habitat" by simultaneously improving regional quality 
of life - making communities inote attractive to highly desirable, knowledge-based 
employees- and pennitting new forms ofknowledg~intensive production to flourish. 

A second position paper from the NGA in 2002 indicates that the arts can provide effective learning 
opportunities to the general student population,· yielding increased acade~ic performance, reduced 
absenteeism, and better skill-building. An even more compelling advantage is the striking success of 
.arts-based educational programs among disadvantaged populations, especially at-risk youth who 
benefit from increased self-esteem, the acquisition of job skills; and the development of much needed 
creative thinking, problem solving and communicatims skills. ;Involvement in the arts is one avenue 
by which at-risk youth can acquire the various cOmpetencies ~ecessary to become economically self~ 
sufficient over the long term, rather than becoming a financial strain on their states and communities. 

All twelve of Connecticut's Community Colleges otrer educational opportunities in the arts ranging 
from degree!! in theater, dance, and music to the visual arts inclUding photography, graphic design, 
multimedia communications and film. In addition, Quin~baug Valley Community College in · 

Board ofTrustea 
Community-Tedinial Colleges 
61 Woodland Sam 
Hartford. cr o61os 
860.244.7600 phone 
860.566.6624l'ax 
www.commncr.c:du 
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Danielson offers an Associate degree program for Arts Entrepreneurs to provide skills in marketing, 
fm~ce, and the business side ofrunning an arts-related business as do several ofo~ colleges who 
offer entrepreneurial programs, J1111 in cooperation with the Small Business Administration,· to provide 
a back8round for students interested in starting ~ creative arts business, Middlesex Community 
College and Noi"Walk Community College· were active participants in the 2008 film industry initiative 
sponsored by the State's Office for Workforce Co~petitiveness to create a workforce with experience 
and training in film _production to attract investment by the film industry in Connecticut. 

A wide range of arts and busirless programs and experience in e~ucating the skilled workforce for 
which the State is known-has prepared the community colleges to advance the development and 
expansion ofth~. creative economy in Connecticut. The Connecticut Community Colleges offer 
support for the recommendations of Proposed Substitute Bill 5028 to: "study the creative economy· ... 
brand this state as a leader iQ the creative economy, ... and attract economic activity to this state." 

., 
I ' Z ,, 
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